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Note : Attempt questions from all Sections as per

-

instructions.
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Scction-A
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(Very Short Answer Type Questions)
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Answer all the five questions. Each question

carries 3 marks. Very short answer is required
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not exceeding 75 words.

Discuss the essentials of a good brand name

with examples.
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Explain the functions of packaging with

examples.
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Elaborate pricing strategies with examples.
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Explain the channels of distribution of

consumer goods.
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Discuss the basis of segmentation.
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Scetion-I3 7. Iixplain customer satisfaction and customcr
qUs-q delight.
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(Short Answer Type Questions)
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Anmdwer any rwo questions out of the

Define consumer behaviour. Explain in detail
post-purchase behaviour of consumer.
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following three questions. Each question

carries 7% marks. Short answer is requircd not
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exceeding 200 words.
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(Detailed Answer Type Questions)
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Answer any three questions out of the

6. Bring out the differences between sclling and
following five questions. Each question

carries 15 marks. Answer is required in detail.

marketing.
15%3=45
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Explain the need for environmental analysis
in marketing. How technological and political

environment affects marketing decision ?
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What do we understand by 'Market Segment'?
Discuss with suitable examples on the basis

for segmentation in 'Consumer Goods'.
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Discuss in detail functional and customer

based organization structure.
FHEAHS AR AEH STaRd §re+ dea-r 9%
o 9§ ==t v |

Define marketing and state its importance in

today's world.
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Explain the nature and scope of marketing.
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