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Note : Attempt all 'fﬁ;é".éérciiom as per instructions.
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Section—A (EIU@—GW)
(Very Short Answer Questions) (\'ﬂfﬁ oY SRR II‘EF‘[)

Note : Attempt all five questions. Each question carries

2 marks. Very short answer is required. 5%2=10
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ﬁa’ you will Identify the Problem ?
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5" What do you mean by Research Design ?
e e W STl SIte i

3.  Whatis Null Hypothesis ?
S e B PEd ©

ﬂ‘nich data is called Secondary Data ?

5., Whatis non-directed interview ?
\/ SRR RN =T B g
Sectinn—I:?- (@“3-31)
(Short Answer Questions) (Ef‘c:[, IAUd ICTQ':{)
Note : Attempt any fwo questions out of the following
three questions. Each question carries 7.5 marks.
Short answer is required. 75215
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\—y@at are the primary SOurces of Data Collection ?
o A & T e g7

rite short note Of different type of research.
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8. What is the purpose of questionnaire ?
geTaE 1 329F a8 L
Section-C (@)
(Detailed Answer Questions) (W cRRE! T,Tﬂﬂ')

Note : Attemptany three questions out of the following

estion carries 13 marks.
Answer is required 1n detail. 3x15=45
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ﬂa‘; do you mean by Research 9 What are the

purpose and characteristics of research.
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five questions. Each qu

10. What do you mean by Experiment ? What are the
basic principles of Experimentation ?
AT § Y T G & ¢ AR & STER
Rygr=t &1 d°[F i |

1L A numerate various sampling techniques and describe
any two of them.
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13.
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«All sciences move 11 the direction of greater

precision. This takes many forms, but one

fundamental form ig measuring gradations. Such

measurement 18 possible through ‘Scaling
Techniques’.”” Discuss the importance of ‘Scaling

Techniques’ in the light of this statement.
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Write short notes on the following : 3%5
(a) Marketing Research

(b) Product Research

(c) Advertising Research
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