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Program Name: Bachelor in Business Administration, Bachelor in Business Administration

(Honours with Research) Degree

Program Level/Duration/Semester:

Undergraduate / Three or Four years/6 or 8 Semesters
with

multiple entry and exit,

Maximum period to complete the Degree: Seven Years

Options available to students joining Batchelor in Business Administration (BBA)
Degree Program:

a. One year (two semesters) Under Graduate Certificate in Business Administration

b. Two vears (four semesters) Under Graduate Diploma in Business Administration

¢. Three years (six semesters) Bachelor in Business Administration [BBA]

d. Four years (eight semesiers) Bachelor in Business Administration (Honours) [BBA

(Honours)] or Bachelor in Business Administration (Honours with Research) [BBA (Honours
with Research)]

Minimum Eligibility Criteria for BBA:

Intermediate or senjor secondary form any discipline with recognized board.

Minimum eligibility criteria for opting the course in the fourth year:

. BBA (Honours with Research): BBA Degree with 75% marks as per the prescribed
regulations

Note: Admission will be done against the one fourth seats through merit by the Institution
itself.

2. BBA (Honours): BBA Degree as per the prescribed regulations
Note: Admission will be done against the three fourth seats by the Institution itself, In case of

the vacancy of seats in BBA (Honours with Research), seats may be converted to BBA
(Honours) with the permission of the authorities,

Definition of Credit:

l I Hr. Lecture (L) per week 1 credit
I Hr. Tutorial (T) per week I credit |
| Hr. Practical (P) per 0.5 credit
week

Abbreviation and Definition:

L Lecture
T Tutorial
P Practical

MIDSCC Major Discipline Specific Core Course
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MIDSEC ~ Major Discipline Specific Elective Course
MNGEC Minor Generic Elective Course
SEC SKill EnhancementCourse
AEC Ability Enhancement Course
VAC Value Addition Course
VIAPCW Vocational Course / Internship/ Apprenticeship/ Project/ Community
Outreach/ Workshop

Mapping of Marks to Grades:

Each course (Theory/ Practical/ Dissertation/ Viva-Voce) is to be assigned 100 marks, irrespective of
the number of credits. Mapping of marks to grades may be done as per the following table:

Letter Grade Description Interval of Marks Grade Point
0 Outstanding 91-100 10

A Excellent 81-90 9

A Very good 71-80 B

B" Good 651-70 7

B Above Average 5160 b

# Average 41-50 3

P Pass 36 (Theory Course/ | 4

Course  with  two

components  theory
and practical/
Practical Course)

40

(SVIAC/ Internship/
Capsione  Project/
Research  project/
Dissertation  Viva
VOge elc

F Fail 0-35 4
(Theory Course/
Course  with two
components  (heory
and practical/
Practical Course)

(-39 (SVIAC/
Internship’ Capstone
Project/  Research
project/ Dissertation
Viva voce ele.)

AR Absent Absent I
9] Qualified 36-100( Theory
Course’ Course with
lwa components

theory and practical/
only Practical




Aot lonmriw o bon VL0 wegrree b VA
(TR

e 1 (SVIALY
Fiternaliipy Cupstona
Mrofeet’  Mesenrel)
prject’ Dissertation
I ) ) Vivn voee ¢le,)

NQ Nt Ol ed ml e oy

Comrse Comse willy
T COnponci
Hocwry el prawtioal”
iy Mrowtivul
L ainsae)

D W(SVIACY
Iibernship/ Copstone
Mrojeet! Hesenrel
project/ Dissertation
Vivi yoee ele.)

Note:
Note:
1 E: Ealldue to mavks Tess fhan 36 In theory course/ eonrse with two umﬁrmnh
'Ih-.nﬁ il l‘ll'lh.llL bl only i aeticnl coursed) muﬁ#g' l-ﬁ[i
fecordiing (o the University viles) o tu:ﬂlmmj{lﬂnﬂh vmw Internship/

Capstone Project/ Research project/ Dissertation,
2, "t Fail due to short Attendunee (conrse/ program must be repeated)

L Al Absent but attendanee crlterion Is fulfilled (may appear in the
corvesponding semester externnl exnms ns X student)

4. Inany case no provision of rescheduling or veappenring bn any component of
internal nssessment will be permitied

Exit eriterin after first year (two semesters) of BBA Program with UG Certificate in
Business Administration:

Total 44 credits in two semesters, including mandatory 4 credits through aSkillbasedsubject
orVocational Course /7 Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop
(VIAPCW) program in o relevant field of a minimum duration of 8 weeks/ 120 hours in the
summer break afier the seccond semesler,

Re-entry criterin in the second year (third Semester)of BBA Program:

Eligibility: Certificate in DBusiness Administration with requisite 44 credits including
mandatory 4 credits through aSKillbasedsubjeet or Vocational Course / Internship/
Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program in a relevant
field of a minimum duration of 8 weeks/ 120 hours,

Exit criteria after second yeur (four semesters) of BBA Program with UG Diploma in
Business Administration:

Total 84 credits in four semesters, including mandatory 4 credits thrnu;,h aSkillbasedsubject
or Vocational Course / Internship/ Apprenticeship/ Project/ Community Outrencly Workshop
(VIAPCW) program in o relevant liekl of a minimum duration of 8 weeks/ 120 hours in the
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summer break afier the second/ fourth semester.

Re-entry criteria in the third year (fifth Semester)of BBA Program:

Eligibility: Diploma in Business Administration with requisite 84 credits (including
mandatory 4 credits through aSkillbasedsubject or Vocational Course / Internship/
Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program in a relevant
ficld of a minimum duration of 8 weeks/ 120 hours) in the First/ second year.

Exit criteria after third year (six semesters) of BBA Program with UG Degree in
. Business Administration (BBA):

Total 124 credits in six semesters , including mandatory 4 credits through aSkillbasedsubject
or Vocational Course / Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop

(VIAPCW) program in a relevant field of a minimum duration of 8 weeks/ 120 hours in the
summer break after the second/ fourth semester.

Re-entry criteria in the fourth year (seventh semester)of BBA (Honours) Program:

Eligibility: UG Degree in Business Administration (BBA) with requisite 124 credits
(including mandatory 4 credits through aSkillbasedsubject or Vocational Course /
Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program
in a relevant field of a minimum duration of 8 weeks/ 120 hours) in the First/ second year,

Re-entry criteria in the Fourth Year (seventh semester)of BBA (Honours with
Research) Program:

Eligibility: UG Degree in Business Administration (BBA) with requisite 124 credits
(including mandatory 4 credits through aSkillbasedsubject or Vocational Course /
Internship/ Apprenticeship/ Project/ Community Outreach/ Workshop (VIAPCW) program
in a relevant field) of a minimum duration of 8 weeks/ 120 hours) in the First/ second year.
Note: Admission will be granted based on the other eligibility criteria and process determined
by the University for BBA (Honours with Research).

. Examination and Evaluation
13.1. 75% attendance in individual paper/ course is mandatory to appear in the internal/ external examination
of the corresponding paper. In extra-ordinary situation the Vice-Chancellor may provide a relaxation within
the rules. However, in any case, the relaxation in the attendance criterion will not be the right of a student.

13.2. Attendance criterion will not be concerned with the allotment of marks.

13.3.In case of short attendance in an individual paper/ semester, the student must take readmission in the
corresponding semester.

13.4.Absentee in any of the component of the internal examination will be allotted with zero marks in that
component.

13.5.In case of absent or fail in one or morecomponents belonging to the internal assessment of a code, there
will be no provision ofback papers for internals. Whatever marks (zero or more) obtained by the student will
be the final internal marks,

13.6.Absentee/ fail in the internal examinations will be allowed for the corresponding External examinations.
But short attendance students will not be allowed for the same.

13.7 If a student with minimum 75% attendance remains absent/ fails in the external examination(s), he may
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appear as Ex/ in Back paper(s) in the corresponding Code in the corresponding semester in the subsequent
sessions under the preseribed rules of the University.

13.8 In case of Ex or back, marks (zero or more) originally abtained in the internal examinations will be final
marks 1o be considered. There will be no provision of X or back in internal examinations.

13.9 Each course! paper whether major, minor, SAC, AEC or VACwill be a 100 marks credit course
irrespective of the credits assigned to it.

13.10In each major, minor, Skill Enhancementtheory Course (except for the summerinternships/ Trainings
ete., falling under SEC), and AEC there will be a continuous Internal Assessment of 25% marks and external
pssessmentol 75% marks.

13.11The internal assessment of major, minor, SECand AEC theory papers will be based on the
student’s performance in three components:one semester test (subjective for major and minor/
subjective or objective/ MCQ type for the courses falling under SEC and AEC as per the nature
of the course) (60% of the max internal marks i.e. Max 15 marks), one quiz (20% of the max
internal marks i.e. Max5 marks), one assignment/ or presentations/ or equivalent component
(20% of the max internal marks i.e. Max 5 marks).

Sment of individual theory paper of major, minor,
i 0% markss e i 23 marks from maximu 15 k]
n theory. paper.and 36% individually’

5 EEt wa Ba

13.14. The Value-Added Course (VAC) will be a qualifying credit course of 100 marks.

13.15. For VAC courses offered fromthe Swayam Portal, the internal exam will be conducted by the portal
itself and the external exam consisting of 70 MCQ type questions will be conducted by the University.Marks
obtained through the SWAYAM Portal and given by the University will be added. In case of the VAC course
exclusively offered by the University, only external examconsisting of 100 objective/ MCQ type questions
will be conducted by the University. Passing percentage of the VAC course will be 30% in external and 36%
in aggregate in case of SWAYAM portal, and 36% in case of the course offered by the university itself.
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erson nominated by the Vice Chancellor. Minimum 40 marks'arere
code:

it

13.19 Projects/ Dissertations are to be done in the guidance of any full-time teacher. Student must submit the
report of Project/ Dissertation for evaluation.

13.20.FGFpapers Wil boi theory and practical components the (il 100Tmarks Willbediy .
%’_' practical as per. given in the table. Accordingly internal assessment of theory. part will be divided inic
ree components: semester test (of 60% of the max internal marks), one quiz (of 20% of the max

internal marks). one assignment/ or presentations/ or equivalent component (of 20% of the max
internal marks).

13.21. Passing and Back Paper Criteria:

' ical/ '_"miﬁ1Em@ﬁﬁn§iui,%f£§;ﬁﬁﬁ$i?:ihd}BEﬁ'frlijf.'a_"ggn:gm"“" | irse other than the paper

A e e s T O T LRl D o e i
on Summer Internship/ project/ dissertations or equivaler

ot .'..;'F_. S e B e e Ty v e I e ':.‘.LE{IJ'#"E‘. i : T s e
e paper/code. However, if'he failsionly the theory part of 2 ps ar for. the theory
while the marks obtained in the practical exam will be carried forwa

13.21.4. For SEC/ VAC courses taken through SWAYAM or similar portals, the evaluation will follow the
policy of the online course provider. The external exam may be conducted by the University.the online course
provider, or an authorized agency.

13.21.5.The Value-Added Course (VAC) will be a qualifying credit course of 100 marks. Passing percentage
of the VAC course will be 36% in aggregale.

13.21.6. Candidate maybe awarded 80 or more marks in Research Project/ Dissertation only in the condition
when research paper based on the Project/ Dissertation would be published/accepted for publication in a UGC
care list (if exists)/Scopus/Web of science indexed journal or two research papers have been presented in
national/ international seminar or workshop.

13.21.7. No grace marks would be allowed in any category of exam (external and internal)

13.21.9. Candidate will be allowed only in taking of external exam when they wish to upscale degree or
marks. In such cases already secured marks of CCE(Continuous cumulative evaluation) will be considered as

such.

13.21.10. Facility to appear as Ex-student or in back paper will be governed by the university exams rules:
odd semester exams while conduction of odd semester exam and even semester exams while conduction of

even semester exams.

13.21.1 LA student who fails in maximum 50% theory/ practical can be allowed to appear in the back paper
exams of those courses, but he cannot be allowed to appear in back papers of any two semesters together.

13.21.12. In case of failure in more than 50% of the theory/ practical, the student will be failed in the complete
semester.

13.21.13. In case of being fail in a semester by any reason, a student would not be allowed to appear as X or in
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back papers of that semester together with papers of any other semester,

13.21.14A studemwill be allowed a5 X student or in back paper as per the current syllabus of the concerned
course/ paper of a program.,

13.21.15.A student can appear in external examinationsof the course/paper opted by him within the defined
limit (exhaustion of defined duration) multiple time.

14.A student will not be allowed to change a course of any category onee it has been opted.

15, A student who exits with Certificate in Computer Applications will always carry additional 4 credits,
earned through a Summer Internship after second semester, mandatory for exit with Certificate in Business
Administration,

16. Promotion to the next semester:

16.1 Whatever be the result of the current odd semester, a student can always be promoted to the next semester
provided his current semester attendance is completed.

16.2 In the first semester, it is compulsory to fill the exam form which will be forwarded by the course

Coordinator/ HoD in case of the attainment of 75% attendance. In case of failure to fulfill the mandatory
attendance, admission of the candidate will

be assumed as cancelled.(Decision of Academic council dated
29/5/2024 vide no.-3),

17. Caleulation of Semester Grade Point Average (SGPA ) and Cumulative Grade Point Average (CGPA):

17.1 SGPA, CGPA and consecutive percentage may be calculated as per the following formulae:
Table VI

Definition

SLNo. | Formula

1 SGPAISIE =% CixGi)_ = G

F T S ot O e GO
course o the i Seneter

E i
ST o ol e TR
all courses in the jth semester,
3

courses will not be inclided!

18.Allotment.of Diyision:
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19.Category of Courses:

Four-Year Under Graduate (Honours/

Honours with Research) Degree program will comprise following
category of courses:

I?.I:Mnj?r .ﬂistiplinﬂ Specific Core Course (MJDSCC): MIDSCC are the core credit courses of the
specific discipline spreading across the semesters giving adequate knowledge of the Major Discipline.

IEI'.I..Mnjnr Discipline Specific Elective Course (MJDSEC): MIDSEC are the discipline-specific open
elective courses offered from a pool of courses by the department itself,

_I'il..?- Milnnr Generic Elective Course (MNGEC): MNGEC courses will provide multi-disciplinary or
interdisciplinary knowledge to students.

19-_4_5hi|l Enllftnmment Course (SEC): These courses are aimed at imparting practical skills, hands-on
training, soft skills, etc., to enhance the employability of students.Except for the summer Internship mandatory

for Certificate in Computer Applications, all other Intemnships/ Projects/ Dissertations defined in the scheme
will fall under SEC.

19.5.Ability Enhancement Course (AEC): AEC courses will aim to create awareness about Indian
Knowledge System.

19.6.Value Addition Course (VAC): These courses will be based on ethics, culture, Indian Knowledge

systems, constitutional values, etc. to understand India, sports education, Yoga education, Health and Fitness
education, environmental education, digital and technological solutions, and similar courses.

19.7.5Kill-Based Course/ Work-Based Vocational Course/ Internship/Apprenticeship/
Community Outreach (SVIAC), Capstone project and Research Project/ Dissertation:

19.7.1 Skill-Based Course (S): A specialized course aimed at enhancing technical and
practical expertise in computer applications.

19.7.2 Work-Based Vocational Course(V): A vocational course during the summer
vacations, focused on building practical, industry-relevant skills.

19.7.3 Internship/Apprenticeship (I/A): A professional internship or apprenticeship
offering hands- on experience in a relevant field.

19.7.4 Community Outreach/ Capstone Project (C): Involvement with an NGO or
community-based organization. contributing to social initiatives and applying
computer application knowledge to solve real-world challenges.Capstone Project:
A capstone project after fourth semester and sixth semester to integrating the skills

and knowledge gained so far through the program. It can be an independent or
group project.

19.7.5 Research Project / Dissertation:To be done by those who get admission in Four Year
Under Graduate (Honours with Research).
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SemesterwiseStructureand Curriculum forUGCourscinBBA

SEMESTER-1
Course .
S.No. Code CourseTitle L T P Credit
SWEEKSCOMPULSORYINDUCTIONPROGRAM(UH V-1 )
PrinciplesandPracticesof
: MIDS Management 3 ] 0 4
CC s
2 AEC | BusinessCommunication-1 I I 0 2
MJDS | Financial accounting 3 I 0 4
CC
4 MIDS | BusinessStatisticsandLogic 3 l 0 4
CC
5 AEC | General English l | 0 2
6 MNGEC | IndianKnowled geSystem” 2 0 0 2
EnvironmentalScienceand
2 WAL sustainability 4 v : a
| TOTAL| 20
SEMESTERII
Course ;
S.No. Code CourseTitle L T | P | Credit
1 MIDSCC | HumanBehaviourandOrganization 3 1] 0 4
2 MIDSCC | MarketingManagement 3 1] 0 4
3 MJDSCC | BusinessEconomics 3 1] 0 4
4 SEC EmergingTechnologiesandapplication | 0] 2 2
5 MNGEC | Media LiteracyandCritical Thinking I 1[0 2
6 VAC IndianConstitution 2 0| 0 2
7 AEC BusinessCommunication-1] 1 11 0 2
TOTAL 20
SEMESTERIIN
S. Course .
No. Code CourseTitle L | T P Credit
1 MJDSCC | ManagementAccounting 3 | 0 4
2 MJDSCC | LegalandEthicalissuesinbusiness 5 | 0 4
3 MIDSCC HumanResourceManagement 3 1 0 4
4 MNGEC IndianSystemsofHealthand Well- 1 1 0 2
ness
5 SEC ManagementlnformationSystem 2 0 4 4
(MIS)
b VAC Yoga/SportsNCC/NSS/Disaster 0 |0 4 9
Management
TOTAL 20
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SEMESTERIV
S, Course )
No. Code CourseTitle L T I Credit
I IMIDSCC| EntreprencurshipandStartupEcosystem 3 0 4
2 [MIDSCC| OperationsManagement 3 110 4
3 [MIDSCC| FinancialManagement 3 T 4
4  [MIDSCC| BusinessResearchmethodology 3 110 4
Business environment and public policy or
International Business or
Geo Politics and impact on business or
5 VAC PublicHealthandmanagement 2 0] 0 2
6 SEC | EnterpriseSystem and platforms 0 I 2
TOTAL 20
SEMESTERYV
S. Course 1 .
Credit
No. Code CourseTitle L T P redi
1 MJIDSCC | StrategicManagement 3 ! 0 4
2 MIDSCC Logistics and Supply Chain Man- 3 | 0 4
agement
3 MIDSEC | DisciplineSpecificElectives-1 3 I 0 =
4 IMIDDSEC| DisciplineSpecificElectives-11 3 1 0 4
5 SEC Internship/capstoneProject - - - 4
6 SEC Major Project [ evaluation in sixth ) ) ) 0
semester]
2 |MIDDSE® Discipline Specific Elective (Audit 3 i 0 0
Course)
TOTAL 20

Note:DisciplineElectiveinFinance/Marketing/HR/BusinessAnalytics/Family
Business/Entreprencurship/ Sports Management/Tourism and Travel Management

L-T-PforDisciplineElectivesdependsonthesubjectthattheUniversityoffers

-




ModelcuwrmieulumitorU G De

precinBBBA

SEMESTERVI
S. | Course
| MJDSCC | ProjectManagement I 0 4
2 MJDSCC | BusinessTaxation 2 0 0 2
3 MIDSEC | DisciplineSpecificElectives-IlI 3 I 0 4
3 | MIDDSE | DisciplineSpecificElectives-IV 3 I 0 4
c
5 SEC CorporateGovernance 2 0 0 2
. ; = ———

6 SEC Major Project [Initiated in SihSe ) . i 4

mester]
1 MIDSE® Discipline Specific Elective (Audit 3 l 0 0

Course)
TOTAL 20

Note: )DisciplineElectiveinFinance/M

arketing/HHR/Busi nessAnalytics/Family

Business/Entreprencurshi pfSpnrtsMnnngr:menh‘TﬂuﬁsmandTrnv:annngtment

2) L-T-PforDisciplineElectivesdependsont

Imﬂuhjm:tﬂmttheUniversitynﬂ'm
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cAdditionalDSEnsanAunditCourse(Non Credithutcompulsory)eanbeopted by the
studenti

SEMESTERVII-(BBA(Honours))

=5, Course

‘ Title Credit
No. Code CourseTitle L ] P red

Al for Business: Diversity, Lg-
1 Ol uity and Inclusion; Digital Eth- 3 | 0 A
nography or Online Course

2 MIDSCC | Entreprencurial Leadership 2 2 0 A
3 MIDSEC | DisciplineSpecificElectives-V 3 I 0 a
4 MIDSEC | DisciplineSpecificElectives-VI 3 I 0 4

. SEC Dfsse rtation work [evaluation in ) ) ) )
Eight semester]

6 SEC Summerlnternship-Il - - - 4
TOTAL 20

L-T-P w.r.t Open Elective and Discipline Specific Elective depends on the
Courses offered by the University
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SEMESTERVIHI-(BBA(Honours))

5. |Course ? :
No. |Code CourseTitle L. r I* Credit
I MIDSEC |DisciplineSpecificElectives-VII 3 | 0 4
2 MIDSEC [DisciplineSpecilicElectives-VIII 3 | () 4
3 MIDSEC [DisciplineSpeciticklectives-1X 3 | 0 4
| X SEC Dissertation work [Started in Seventh ) ) i 5
semester]
i. TOTAL 20

SEMESTERVII-(BBA-(HonourswithResearch))

S.
G, [(oRrReCode CourseTitle L| T | P | Credit
i MIDSCC AdvancedDataAnalysis Tools - 0 4 4
3 MIDSCC Advanced Research 3 0 4 4
Methodology
3 SEC Research Internship Report and Viva 2 . . 4
—Voce
4 MIDSEC DisciplineSpecilicElectives-X 3 I 0 4
5 MIDSEC | DisciplineSpecificElectives-XI 3 | 0 4
TOTAL 20

SEMESTERVII-(BBA-(HonourswithResearch))

S. |Course Code

No CourseTitle L T P Credit
Dissertation (For Research
1 |SEC Track)* - - - 20

TOTAL 20

*The Dissentation work will start from the beginning of fourth year of BBA
(HonourswithResearch) Program.

Students of Fourth Year shall be assessed for Project Work and Research Internship Re-
port and Viva =Voce and Dissertation (For Research Track).

Semester Wise Credit Distribution;



L
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cm. Major ~Minor, SKill
Ph{'ipl Min{?prline i'éf vg l.éllmnn:mcn EI: lity i ?ldhli 't:inn FWFEFEIT—
ourse nlarcemenl Course  [project ¢
Elective A
%;E“.f?e S (kCEe (O tAECY ™™ (VAC) i
Jns | ©
EC}
12 - D - 2
I 20
11 12 - 2 2 2 2 b0
3 - 3 1 2 0
i
6 - . "
v 2 20
] 8 q L
v 20
b 3 . 6 - 0
Vi 12
3 8 4 4 - 2 20
VIl
|(BBA
Honour
5)
= 12 - ] L 20
VIl
(BBA
Honour
s)
8 ¥ 2 4 n - 20
Vil
(BBA
Honour
5 with
Rescar
ch)
- R 20 - - 20
Vil
(BBA
Honour
s with
Resear
ch)

The Dissertation work will start from the beginning of fourth year of BBA
(HonourswithResearch) Program.

Students of Fourth Year shall be assessed for Project Work and Research
Internship Re- port and Viva —Voce and Dissertation (For Research Track).
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Category-wise Credit Distributio

inor 1311 hilit Value ofal
Bﬂﬁlnc enerle Lnhancemen ,Elmgr.nmen Addition Em:lm
S c“ ¢ -l::l Ve EE ETE M?E‘?E %}“rc“
celive L1 '. *
Conrse. . (MNGEC) (VAC)
(MIDSEC)
> | - 6 0+
Certificate inl
Il.sil}u:_;s ‘ i
Administrati i
2 hro
gh
VIA
IPC
wﬂﬁ
| 32 i b 8 o + 4
Diploma 1 ke
Business dit
Administrat :'hr
AP
C
W
) I f 20 6 120 +
BBA _
Degree credit
u
IAP
W
68 36 10 32 ] 160+
BBA _
(Honours) redit
Degree
u
h
VIAP
CW
6 P 6 20 6 160+
BBA -
(Honours credit
with
Research) hrou
Degree h
¢ AP
Ccw




SEMESTER-1
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SEMESTER-]

Principle sand Practices of Manugement

CC101 Principles and Practices of 4L:0T:0P | 4Credits
Management
CourseDescription:

This course introduces the student to the key aspects of management -planning, organizing,
leading, and controlling by integrating both classical and contemporary rnanagemepr.
practices. Through case studies, interactive sessions, and practical exercises, students wi Il
learn to apply these principles to real-world scenarios that will prepare them for leadership
roles in diverse organizational settings. The goal isto equip students with the tools and
insights necessary to manage effectively and drive organizational success.

CourseObjectives:

1. Tounderstandthebasicconcepts,principles,andtheoriesofmanagement.
2. Toexaminetheessentialfunctionsofmanagers.
3. Toanalyzetheimpactofglobalization,diversity,andethicsonmanagement.

4, Todevelopskillsinstrategicplanning,decision-making,andleadership.

CourseContent:

Unitl :Intreductionto Management

Definition, nature, and significance of management, principles of management,
management and administration, levels of management, role of managers and
managerial skills; Evolution of management thought: Classical, Behavioral,
Quantitative, Systems, Contingency and Modern approaches; Management as a science
and an art: Functions of management: Planning, organizing, leading, and controlling

Unit2: Planning, OrganizingandStaffing

Nature, Importance and Purpose of planning in management; Types of
plans:Strategic.tactical,npcm:innal;?lanningpmcessandtechniques;Decisiun-mnking-

Importance and  steps, decision making models and tools; Organizational
structureanddesign;typesoforganizationalstructures;Functional,divisional,matrix; Authority,
responsibility, and delegation, Centralization Vs
Dec:mmiizatinnnfau:hnrilynndreapnnsibilit}'ﬂSpannfCumrnI;Cnurdinminn and integration,
MBO and MBE: Nature and Importance of staffing — Process of selection and recruitment

33
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Uniti: Leading, DirectingandControlling

Meaning and nature of directing, Leadership theories (trait, behavioral, contingency,

participative, charismatic, trans formational, level-5 leader),
Motivationtheoriesandpractices(Maslow.Herzbergtwolactor, McGregor'stheory X

theory v¥). Hawthorne effect. Communication (meaning and importance) in
management, Team building and group dynamics: Controlling-meaning and steps in
controlling. control process and systems, essentials of sound control system, methods
of establishing control, types of control: Performance measurement and management.

Unitd:StartegicMangement, EthicsandSocial Responsibility

Overview of strategic management, SWOT analysis and strategic formulation,

Implementing and evaluating strategies. Ethical issues in management, Corporate
socialresponsibility(CSR).Sustainablemanagementpractices.

TextBooks(LatestEditions):

1. Rao, V. S. P. Management Principles and Applications. Taxmann
Publications.

2. Bright,D.etal.PrinciplesofManagement.OpenStaxTextbooks, Houston
3. Kapoor,Premvir,PrinciplesofManagement,KhannaBookPublishing.

4, Jones,G.R.,andGeorge,J.M.Essentialsofcontemporarymanagement.
NewYork,NY :McGraw-HillEducation.

5. Robbins,S.P.&Coulter.M.A . Management.Pearson.

References:

1. Indian Business Rising: The Contemporary Indian Way of Conducting
Business-And How It Can Help You Improve Your Business |Harvard
Business Review Press | 58 13BC-PDF-ENG |
littps: hbsp. harvard.edu/product’ 38 13 BC-PDE-ENG

ReflectiveExercisesandCases:

1. Entrepreneurial Leadership in Forming HighTech Enclaves: Lessonsfromthe
Government of Andhra | F. Warren McFarlan, Espen Andersen, Ramiro

3a
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Montealegre|Harvard BusinessSchooll J08079-PDE-ENGH
hps: hbsp harvad edu produc VIR -] NG

2 ATH Technologies by Robert Simons and Jennifer Packard

fieeps 2 wowewe Iehw el faceednyy Pagges dent aspy i N7
3. Articlereviewanddiscussion:

Application of Ancient Indian Philosophy in Modern Management
(e ardindiaam Jourmnal_ijndme pad yl5 issd/8pdl)

4. ReviewofLincolnElectrieCo.byNornm Berg.

. ReviewofHawthornecase.

6. Leudershipl..essnnsfrmﬂlndiancturCﬂppclli.l-lurbirSingh..lilunan.
Singh,MichaelUseem|Harvard BusinessReview|R1003G-PDF-ENG|
ItLps: .lﬂv.]\_h;n'\.-;n‘d.c_;_h|.'11|:u.|t||..'|f|~l LOOACE-ITDE NG

7. TraditionalWayofLearning yurvedaandPractisinglt:A Dialoguewith
Vaidya Bhaskarbhai Hardikar|Mukund  Dixit, Sanjay VermalllM
Ahmedabad ] A00135-PDI-ENG |
|_11_lj1:i‘._-'_-f|'1_!fl_.‘_-‘-1‘l_,_|1;}:'\':ll‘tl.c1.!tt.|1|’1,r:hll.‘|*.*"lulill‘li V-1 =N

8. Forest Essentials: Demystifving India’s Luxury Ayurveda Brand|Veena
Vohra.SeemaKhanvilkar|IveyPublishi ne| W28410-PDIF-ENG
|attps: Dibspharyard.edu product W 281 10-P1) 1NG?

9. Atijeevan Foundation: Transforming Scars into Strength | Shubham Sharma,
Satyendra C Pandey|lvey Publishing| W36939-PDI-ENG]
hitps: Mibsp.haryard.edu/product W3O IN-PPD-FING ¥

10. How Do Great Leaders Overcome Adversity? By  Mayo (2024)
hiips:/hbywk hibs.edw/item/col Lcall-dinv=do-great-leaders-overcon et vers iy

11. Leadership principles from Hindu scriptures
(hups://blow. hua.ed u/blog/leadership-principles- lrom-hindu-scriptures)

12. SPrinciplﬂsufFurpnsefulLeacIershimI*Iul::-uri.lnlyIHarvnrdﬂusincss Review |
HO6YSB-PDF-ENG|https://hbsp.harvard.cdu/product/LIT6 Y13 PPE-ENGEY

13. BhaﬂiA.irtel(A)lC.K.Prahalad,M.S.Krishnun.SheelMuhnntlWDI Publishing |

W88C34-PDF-ENG |

i_‘ﬁ_‘_tp_'_-_:_.-'"|'1h.‘:.]1.|lill‘\'i_11'd-{.‘d!.l'f]'WI'i_Z'[[.lllLf.!__r' WERECI-1DIF-ENGY
hipe/Aws svibsede.orp/Case Studies/| endership/leadershiptin( '‘Organizational
Change and CLA )5/ DSOO2E. htm

Lh

CourseQulcomes:

1. Demonstrate how management principles are used to solve practical business
problems

2. Compare and contrast different management theories and their
effectiveness in various organizational contexts
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3. Design a management strategy for a hypothetical or real organization
usingamixofmanagementtheoriesandpractices

4. Proposeinnovati w:managcmentsﬂlulinnsim:nhanccet‘ﬁcicnc}rund effectiveness in
given business scenarios.

e e e e o e

AEC101 1L:1T:0P 2 Credits

BusinessCommunication-I

CourseDescription:

This course focuses on bringing in perspective the importance of Business
Communication for organizations and individual employees in the context of multicultural
workforce in a digital  world.  The  courst will focus  on
instilling:ffectivemmmunicatiﬂnskillsinstudentsﬁ}mrganizatinna!semp,Themursﬂ
willh:taughtuﬁingteﬂs,casesandtlassmumExcr«:isesfmimpmvingbuth
writtenandoralcommunicationinstudents.

CourseObjectives:

1. To understand the concept, Process, and importance of Business
Communication.

2. Tnhelpstudentsinund::rstandingthehasicprincipIesandtea::hniqucs ofbusiness
communication.

3. Tmrainstudemstnacquireandmastenvrmenmmmunicminnf‘nrth: corporate world.

4, Tusensitizestudenlsmunderﬁtandﬂusin:ssﬂﬂmmuni:&tinninGlnhaland Cross-
Cultural context.

CourseContent:
Unitl :IntroductiontoCommunicationin Organizations

Introduction to Business Environment and Communication, Models of communication,
Basics of Communication (types, channels and barriers), 7Cs of communication, Formal
and informal communication, ListeningSkills, communication on social media
platforms.

Unit2: WrittenCommun ication

Planning and executing different types of messages, emails, formal letters(Planning&
Layout of Business Letter) and informal messages on e-platforms, negative messages:
indirect& direct negative MEsSages; Persuasivemessages, request letters to various
stakeholders, Sales Letters, Complaint& Follow up Letters, Promotion Letters, Job
application Letters, cover letters, resume, Resignation Letters.
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Uniti-InterpersanalConmmunication

Tr‘:n]nu:‘mnmum:aunn.trmnngjngcnmmurﬁcnlinmluringnnlim: meeting,communication
wul: T"-m]?‘ team, communication in pig economy; Presentation skills (Verbal and non-
verba ].* owerpoint presentation skills; Infographics,introduction 10 cantemporary
alternatives (such as- Prezi,Visme, MicrosofiSway,Zoho)

Unitd-DigitalCommunication

chilal media and individual, social media& organizations, Media Literacy; Strong
Dlgunl_cnmmunicatiunskil ls—email.instantmessaging, videoconferencing,
e-meetings,Digital collaboration digital citizenship ~digital etiquettes&
n:spnnsihilities:inlmducﬁcnmpﬂrsnnﬂlandurgnnizminnalwehsite&

TextBooks(LatestEditions):

g AICTE‘SFrﬂscribed—CﬂmmunicatiunSki[lsinEngIish,KhannaBuukPublishing.

2. Lesikar,R.U_&M.E.Flnﬂey,“ﬂusinesanmmuniﬂa[iun:Cnnncctinginn Digital
World™. McGraw-Hill Education.

3. Murphy,H A.,Hildebrandt, H.&Thomas,J .P..EffectiveBusiness
Communication. McGraw Hill.

4. Muke.rjcel—l.S.,Eusinessﬂnmmuni-:atiun:Cunn:ctingathrk.ﬂxl‘nrd
Publication

5. Boove,C.L.,Thill,J .V.&Raina,ﬂ.L*BusinessﬂnmmunicminnTndﬂy,
Pearson.

References:
1. Rau,M.‘I‘.[ED23}MinnrHints:LectureaDeiiver:dth.H.lheMaharaja Gaekwar,

Sayaji Rao [1I. Gyan Publishing
2. Gettinchadyfnrth:ReatWnrld:HER,EGZﬂzTthciencmetrung Business Writing.

hitpss ibeore 2021 07 I|1c+hf.‘|n|r.‘1_'-::_r_';_-||11E|-__'-1-|:~i|'<.:~u.-_}'.'|j]_m;

Re,f.i'm:ﬂveﬁ‘mrciscmml Cases:

1. ReviewofBharatMuni ‘sNaty aShastra(Rasa,Sah ridayata&Sad haranikaran)
2. FreparingnncurricuIumvimﬂmﬁumcnndcuveﬂeuer

3. Readingofannualreports
4. Thf:FuturcﬂﬂntcrnalCnmmunicutiun|RilnLinj:mnMun,ShunnunA.anen
] Business Expert Press| BEP336-PDF-ENG |

B il i cardcdu/product/ BE1 =111 NG
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5. Change Management and Internal Communication|Rita Linjuan Men, Shannon A,
Bowen|Business Expert I'ress |BEP3I34-PDF-ENG|
hintgss Db duaevand b product BET S 2P -] N

6. Lighting the Fire: Crafting and Delivering Broadly Inspiring Messages [Tsedal
Neeley, Tom Ryder|Harvard Business School|416046-PDF-ENG|

s hbspobievard edo produe e Lot bac P -0 NGT
7. BadWritinglsDestroyingY ourCompany 'sProductivity(2016)byJoshBernoft

|.|I1|I'r-. Wl anpesd YO 0600 b - et V- O s leiin i
. Students are expected to display proficiency in writing the following Business
Cnmmunicalinn{ﬂndbcuvnIunlc{lthrimurm-.lusscssnmnl}:l‘urmmswcLuucm.

Promotion letters and cover Letters: Prepare Elevator Piteh

CourseOutcomes:

1. Apply the skills of effective letter writing and be able lo create various kindsol
Business letters.

3. Understandvariousbarrierstocommunicationandapplypre-empuve measures,
including feedback, to minimize the same.

3. Studemsshallhf.:ablemef’f’ﬁ:tivclyannlyzeundevnlunlevn:inusklnds
ofbusinesscorrespondenceande-correspondence.

4, AhlempresentinI'runmfaudiuncewlthcnnﬁdanceandexpertiﬁe.

PR R L)

4L:0T:0P | 4Credits
CC102 | pinancial Accounting

Course Description:

This course intends to introduce basic accounting principles and practices. :['hr: SluFlffﬂlﬁ
will have knowledge about the fundamental accounting processes s'uch as jﬂllﬂ'fﬂ] lzm,gf,:i
ledger posting, preparation of trial balnm:e. and ﬁl‘:.‘ﬂ[ accounts in sole trading an

company form of business. It also deals with providing an overview of accounting

standards on sustainability accounting as value creation for business.

CourseObjectives:

1. Toprovideanunderstand ingofapplicationofvarious principlesandpractice of
Accounting.

2. To demonstrate the knowledge on the process of accounting cycle and basic steps
involved in Accounting,

3. To apply the knowledge of systematic maintenance of books of accounts to real life
business.

4, ToestimateAnnuall inancialstatementsofSoleproprietorshipandCompany form of
business.
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(ourseContent:
Unit=I:IntroductiontoAccounting, Accountingsystemandprocess

Meaning, Need for accounting and accounting information system, Stakeholder using
accounting information, Qualitative aspeets of financial accounting, Accounting
standards in India and International (outline), Branches of Accounting, Types of
Business  Organisations,  Accounting  taxonomy, Accounting  concepls and
conventions.Accountingeonceptolincomeandexpenditure,Classi ficationolcapital and
revenue- expenditure and income. accounting equation of assets equals capital and
liabilities, accounting process, contingent assets and liabilities, Fictitious assets.

Unir=Il: Recording transactions and Trial balance

Transactions -nature, Entry in Journal, Purchases, sales, Returns, Receivables, and
payables, Inventory, Depreciation and amortizations, reserves, Intangible asscts
accounting. GST transactions, Entry in Ledger, Accounting accuracy through Trial

balance, correction of errors.

Unit=111: Final Accounts

Preparation of Trading and Profit and Loss account, cash books, and Balance Sheet of
sole trading concerns, importance of disclosures in final accounts

Unit-1V: Company Final Accounts

Introductiontocompany—kinds,sharecapital,issueofshares,schedulesto  accounts, Financial
statements as per Companies Act- 2013, Provisions asto Preparation of Financial
Statements. Preparation of Income statement and Balance sheet (horizontal and Vertical).

Green Accounting and Sustainable Reporting-Need and objectives, Sustainability
reporting need and methods, data collection, analysis for sustainable reporting to
improve value of business, IFRS Financial sustainability disclosure standards.

TextBooks(LatestEditions):

1. JainS.P.,&NarangKL..BasicFinancial Accountingl NewDehli,Kalyani

publishers.
Kimmel.Financialaccounting, WileyPublications
Gupta.A..Financial AccountingforManagement:AnAnalyticalPerspective, Noida,

Pearson Education.
4. S.N.Maheshwari,and.S.K.Maheshwari.FinancialAccounting.Vikas Publishing

House, New Delhi.

5. Ashish k Battacharya, [Essentials of financial accounting for Business
Managers, Six, PHL learning,

6. Accountingforsustainability:www.ifac.org

7. Peter Bartelmus, [ K Seifert, Green  Accounting, London, Routledge
Publications

8. IFRSsustainabilitystandards:www.ilrs,org

W N
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SugpestedUases
1. SmokeyValleyCaole
2. levipgationtiguipment 'sLimited
3. Monareh FradingCompany

ConrseOutcomes:
Onhavingeompletedthiscoursestudentshouldbeableto:

1. ldunlil'}'il'uci'.ppﬁuutin.n‘mi'vnrimmprim:i|1Ir:rmn¢||'}rnuli-.:cnﬁ'wununlinginpn:pnruliun of
accounting statements.

2. Demonstratetheknowledgeontheprocesso ficcountingeycele,

3. Applytheknowledgeolsystematicmaintenanceolbooksolic countstoreallife business.

4. EstimateAnnualFinancinlstatementsofSoleproprictorshipandCompany form of business.
T

: IL:T:0P 4Credits
t CC103 llhmhwﬁs Stntistics and Logic -

CouwrseDescription:

Quantitative Aptitude tests have been one of the key components in all competitive
exams across the globe in recent years, All tests include such aptitude problems to
assess o candidate’s arithmetic precision, conceptual numerical ability, analytical ability
and rational thinking applicability. Hence this course on Business Statistics and Logic

has been introduced as part ol BBA programs.

Business Statistics helps us to make business decisions under uncertainties. Such
decisions must be objective and unbiased and based on quantitative data, This
necessitates an analysis of data using appropriate statistical tools and hence
understanding of these techniques and models. With the business entities keen on
makingdata-drivendecisionsitisessentinl forindividualswo rkinginthisuncertain
environment to possess such skills to make better decisions backed by data.

CourseObjectives:

; 7 ']'uesmhiishimpurtnn:unﬂngi:ulr&nﬁnninginlﬂ.uumﬁnquir;,’.

2. Todemonstratedatahundlingskillsandsummarizeda tawithelarity.

3. Toextendanunderstandingol applicationol relevantconeeptsol Statisticstoa given
business scenario.

4. 'I'uundcrﬁlmldhusinusspruhIi.:::usumlmukutlucisinmm::Engnppmpriulr: statistical models
and explain trends

5. Todemonstratetheknowledgeontheprocessolorganizingadataandconduct
statisticaltreatment, 40
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Pedagogy: Thiscnursu:r.mldht:dunhu:iinglnullip]cpcdugngicslik::imcmulivu lecture, students’

discussions. case studies and experiential learning.
Unit-I:MeasuresofCentral Tendency, D ispersion, MeasuresofSkewness and Kurtosis

Classification and tabulation of data, frequency distribution, diagrams and graphs,
measure of central tendency- arithmetic mean, weighted arithmetic mean, median,
mode, geometric mean and harmonic mean (theory only) and meaning of partition

values- quartiles, deciles, percentiles, measures of dispersion - range, quartile deviation,
mean deviation from mean and median, standard deviation and cocfficientol variation.

Skewness - meaning, difference between dispersion and skewness, Karl Pearson’s and
Bowley's measures of skewness, concepl of kurtosis, types of kurtoses and importance.

Unit=IT:CorrelationandRegression

Meaning, definition and use of correlation, covariance, scatler diagram, types of
correlation, Karl Pearson's correlation coefficient, Spearman’s Rank correlation
coefficient, probable error. regression- meaning and utility of regression analysis,
comparison between correlation and regression, regression lines =X on ¥, ¥ on X,
regression equations and regression coefficients. meaning,

Unit—I1: ProbabilityandProbability distributions

Introduction to probability, basic concepts of probability- classical definition, addition
and multiplication rules. probability distributions — binomial, poisson and normal
distributions, expected value.

Unit=IV:IntroductiontoLogic

Number series, coding decoding and odd man out series, direction sensc tesl, seating

arrangements — linear and circular, blood relations, arithmetic and geometric
progressions, [nductive and deductive reasoning.

PracticalCompaonent:

Understanding basic concepls of statistics is possible by incorporating data sets
t'mmrmﬂit‘esilualiuns.incvcryunimnehaurcnuldheﬁctasidcmhnndlerenﬁsﬁ: data such as
number of steps taken on a day, daily expenditures of students, air

quality index in various months in various cities, stock prices etc. using EXCEL and
maketheirinterprctmIuns.ﬂluduntsnmymuk-.:ﬁlmnpn:.-;cntntinnﬂnﬁhcimnnlysiﬂ 1o add to
the learning experience.

il
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Neadings:

Texthooks(LatestEditions):
1, Luvhﬂl.l.q',t':.lluhinl}.H.."-‘n;:I.a-r!r.'.'g,fi:r*Mr;r:t:;:L*mwn.l]ullli:l‘uurﬁnn.
2 Pillai& Bagavathi.Statisties, ?‘Jn-m'ynm."f*mu-n.:-r,!-.i{'.hzmd[’uhlishing
3, SPGupta.Sratistical Methods,S ultanChandandSons
4. SCGupta FundamentalsofStatistics, H imalayalPublishingHouse
5. H'IHH‘I‘I‘IIL.Gllplll..'r’l‘ll..‘r"l':'iuli{:l.'.'ﬂnhIHHWHHHIIIliHlil:H.KhHl1l’|Ell".ll‘.l|'IHhng]'lﬂUH*-h

6. Sharmal.K.BusinessStatistics, VikasPublishingHouse

Referencelescarchfaper:

e Fildes. R..& Goodwin, I. (2007). Against your better judgment? Howorganizations
can improve their use of management judgment in forecasting. Interfaces, 37(6), 570-
576.

o Stanovich, K. E.,& West, R. T. (2000). Individual differences inreasoning:
Implications for the rationality debate? Behavioral and Brain Sciences, 23(5), 645-

665.

CourselLearningulcomes:
Onhavinge umplu.:lcdlhisunursuﬁmdumslmuhlhuuhluln:

Dcmnnstrulcdnmlmndlingskillswili*nulurilynndlugiculru;usuning.
OutlinetherelevantconceplsolSt atistiestongivencontext/busi nessscenario
Organi sebusinessdataandeonductstatisticaltreatment.

Evaluate and interpretdata using npprnpriutusmlistlcalu:chniques.

h & WM

Explaindatatrendsusingapp ropriatestatisticalmodels.

CELLE L Ll
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F\EE‘IHI General English-1 N C1LTOP 2C redits
Coursebjective:

: Tﬂpru':*ideh:amingc;wirnnmcnlmprac:lit:c!iﬁlcning*spunking.rﬂudingnnd writing skills.

; Tnnsm'sllh-:ﬁmtlemslncnrrynuthcmsksnndztctiviliusthmughguiclcd instructions and
materials.
Toelf ::ctiw:lyimcgrml:l?_nglishlunguugclunrningwithcm ployabilit yskillsandtraining.

. Tﬂprm'ndchnnds-nncxper'mnculhmugll cnsc-slur.lics,mini-prnjccls‘i;rﬂupand individual
presentations.

CourscContent:

Unit-I:Vocabulary Building

TheconceptofWord Formation,Rootwordsfrom Fureignlangungesandtheirusc in English,
Acquaintance with prefixes and suffixes from foreign languages in English to form
derivatives. Synonyms, antonyms, and standard abbreviations.

L’nfr-n‘:ﬂusr‘cH"rfﬁng."j'kiﬂs

Sentenceﬁ1ruu:1ur::s.Useufphrasesandciauscsinsenlen:es,lmpurtancaﬂf proper punctuation,
Creating coherence, Organizing principles of paragraphs in documents, Techniques for

writing precisely
Unit-111:1dentifying Commaon ErrorsinWriting

Subject-vcrhagreamem.Nnun-prunuunagrecmenl.Misnlac:dmodiﬁers,ﬁrticles,
Prepositions, Redundancies

Unit-IV:NatureandS l_rfeq,l‘lm.-rfhhrll’ri fing

Describing. Defining, Classifying, providing examples ofr evidence,writing
introduction and conclusion, Module V: Writing Practices, Comprehension, Précis
Writing, Essay Writing

Unit-V: Oral C ammmunication (This Madule involves interactive practice sessions

in Languuge Lab)

Listening Comprehension, Pronunciation, Intonation, Stress and Rhythm, Common

Everyday Situations: Conversations and Dialogues, Communication at Workplace,
Interviews, Formal Presentations
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Unit- VI: Oral Communication ( Ihis Module involves inferactive practice sessions
in Language Lab)

Listening Comprehension, Pronunciation, Intonation, Stress and Rhythm, Common

liveryday Situations: Conversations and Dialogues, Communication at Workplace,
Interviews, Formal Presentations

Text/ReferenceBonks(Latestiditions):

b ML"1'Ii'tiPrus::rihud'l'ux!lmuk:(.‘nnnnunicnlimﬁkiIlﬂilﬂ.’ingiiﬁh{wiliiLﬁb
Manual), Anjana Tiwari, Khanna Book Publishing Co.,

. IZI'I’ut:livut‘.umnumiuuliunHki|'Is.KuH3l1us!mnl(mnnni{hunnuerkl*uhlishing.
3. I’mclii:ul'l'f‘.ngliﬁi*lLlﬁngr.:.Miclmcl.’iwun.{}ljl‘.

4. ItmnudiulIinglish(irumnuu'.l-','l'.Wmd.Mu:millan.

L3 |

: ﬂnthinchI.I.WilliumZinssur.l-lurpcrllcsmurcﬂﬂnnk.
(. HludyWriﬁn|._;,l.izl-Imnp«l,ynnsnndl‘icnIIr.:usly.Cnmbridgcljnivcrsilyi’rcss.
7. C‘mumn.lniumitmt-ikiIIs.S:mjuyI(.umurmulI’ushpLutu.t}xI‘ﬂrdUniversil.yFrcss.

. Iixcr:iscsin.’:‘pnkunlinglish.l’nrls.l-llI.ClIEI?L.I-Iydr.:mbad.fonrdUniversEt}r
I’ress.

AlternativeNPTEL/SWAYA MCourse:

S.No. NPTEL/SWAYAM Course Instructor HostInstitute
Name

] English language for Prof.Ayshaigbal IITMADRAS
compelitive exams

2 TechnicalEnglishfor engineers Prof. Ayshaigbal NTM

Course Outcomes:The student will acquire basic proficiency in English
includingrcudingund|istcningcﬂmprelwnsiun,wrilingﬂndspenklngskill.s

(IR L L L L

MDE101 IndianKnowledgeSystem 2L:0T:0P 2Credits

. Fnanluilud[‘.numcllcl’crﬁl*l‘[iN]]| X-2

T LY
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VACI101 | Environmental Science and 2L:0T:0P 2Credits
Sustainability

Coursedescription:

This course aims to familiarize students with fundamental environmental concepts and
their relevance to business operations, preparing them to address forthcoming
sustainability challenges. It is designed to equip students with the knowledge and skills
needed to make decisions that account for environmental consequences, fostering
environmentally sensitive and responsible future managers. The course content is divided
into four comprehensive units. Unit | intruducesbasi::envirunmcnmlprin:iples,theman-
environmentrelationship, and sustainability issues. Unit 2 focuses on ecosystems,
biodiversity, and sustainable practices. Unit 3 addresses environmental pollution, waste
management, and sustainable development strategies.  Finally, Unit 4
exploressocialissues, environmentallegislation, andpmcti:atapplicatinnsthmughhnnds—nn
fieldwork. Through this holistic approach, students will gain a deep
understandingofenvironmentalprocesses,theimportanceo fsustainable

practice s.andtheirroleinpromotingsustainabi litywithinbusinesscontexlts.

CourseObjective(s):

4 Thiscnumcuimstnfarniliarizestudcntswithhasicenvimnmentatcnnccpts.their
relevancetobusinessoperations,andforthc omingsustainabilitychallenges.

: 'I‘hisnnursewilItquipsludcntsmmakedeﬁsinnsthatcnnsidare:rwimnmental consequences.

: Thi5mursewi1lanﬂhieﬁnurehusinf.-ssg.raduatcstnhecnmeenvimnmentally sensitive and
responsible managers.

CourseContent:

Unitl: Umfsrsrmtdfngﬂ‘uw‘rmunenr,Nﬂmm!Re.wurfes.arld.‘j‘usmirmhiﬁur

Fundamental environmental concepts and their relevance to business operations;
Componentsandsegmentsoftheenv ironment,theman-environment  relationship,  and
historical environmental movements. Concept of sustainability; Classification of natural
resources. issues related to their overutilization, and strategies for their conservation.
Sustainable practices in managing resources, including deforestation, water conservation,
energy security, and food security issues. The conservation and equitable use of
resources, considering both intergenerational and intergenerational equity, and the
importance of public awareness and education.

435
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Unir2:Ecosystemy, Biodi versity,andSustainable Practices

Various natural ccosysiems, learning about their structure, functions, and
c,-a::ulngiunh:hnrnclcri51ic::.ﬂtcimpnrlmu:t:nl‘l-rimlivcrsily.lhc!l*urr:ﬂtsilI'm:cs.ﬂnd the
methods used for its conservation. [Lcosystem resilience, homeostasis, and
-:mr}'ingcnpncily.mnplmsizingll-.mm:::dl'umnr.lninﬂblcccnsystcmmanugcmenl*
Strategies for in situ and ex situ conservation, nature reserves, and the significance of
India as a mega diverse nation.

Unit 3+ Environmental Pollution, 1Waste Muanagement, and Sustainable Development

Various types of environmental pollution, including air. water, noise, soil, and marine
pollution, and their impacts on businesses and communities. Causes of pollution,
such as global climate change. 0zone layer depletion, the grecnhouse effect, and acid
rain. with a particular focus on pollution episodes in India. Importance of adopting
cleaner technologies: Solid waste management; Natural and man-made disasters,
their management, and the role of businesses in mitigating disaster impacts.

Unitd:Sociallss ues. Legistation,andPract jcal Applications

Dynamic interactions between society and the environment, With a focus on
sus‘minabledevelnpmemand-:nvirunmentalethiniRn!enfbusinessesin
m:hievingsusminuhlfdevelnpmentgnaIsandpmmmingrespnnsihte
r:nnsumptinnﬂvewiewuikeytnvimnmemnllr:gisIatinnandlhcjudiciary'smlc in
environmental protection, including the Water (Prevention and Control of Pollution) Act
of 1974, the Environment (Protection) Act of 1986, and the Air (Prevention and Control
of Pollution) Act of 1981. Environmental justice, environmental refugees, and the
resettlement and rehabilitation of affected populations; Ecological economics, human

population growth, and demographic changes in India.

Readings:

Textﬂu-uks[LﬂtestEditiuns):
annia.M.P.Enufrmm:em.::medffs.KhﬂnnaBnnkPuhHshingCn.

Bharucha,E.TextbookofEnvirenm entalStudies,OrientB lackswanPrivateLtd.

Dave,D..&Katewa,S.5. TextBooko/Environmenta IStudies. Cengagelearning India
Pvt Lid.
Rajagupnlan. R. Environmental studies: from erisis 1o cure , Oxford University

Press.

Ao
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Mille r.G.T.&SpoolmanS, Livinginthek: nvironment.Cengage.

Basu,M.,&Xaviers avarimuthu,S.J.F mrdmnenmfsafenvimnmenm!ﬂud:‘es.
Cambridge University Press.

Roy, M. G.Sustainable Development: Environment, Energy and Water Resources.
Ane Books.

pritwani. KSustainability —of business i the context of environmental
management. CRC Press.

Wright,R. T.&B uurse,D.F,Envirmzmenmf.ﬁ'cfenm: TowardA SustainableFuture
(13%ed,).Pearson.
References Web

links:
hlln:-;:ffwwuuuurnl:mclimm

hitps:/www.undp.org/conten t/und p!en!hmm::‘s:usminable-duwln[3_ ment-goals.html

www.mylootprint.org

hitps://wWww, rjobalchan
osystem.html

CourseOutcome(s):

4 Explureth:basi::nvimnmentalmnccptsﬂndissucamlevanttnmebusinessand
management field.

; R:cngnizetheintcrdcpcndencehetwmnemimnmenmlpmc:sszsmdsncin-ecnnnmic
dynamics.

: D:t:rmin:them!eufbusinessdccisinns.puIici:s,anda:tinnsinminimizing environmental
degradation.

_ ldentify possible solutions 1o curb environmental problems caused by

managerialactions.

; D:velnpskitlstuaddrcssimmediataenvimnmenmlcuncernsmmughchangesin
buain:ssnpcratinns.pnlicies,anddecisinns.

LEE LS
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SEMESTER-

CcC201 Human Behaviour and

aL:0T:0P | d4Credits |
Organization

CourseDescription:

This course will cover principles and concepts to understand how individuals

inlemctwithmchnthcmndtheirmwimnmentinnrganizmicmalcumexl:s.
StudcmswilIcxplnrutupicssuclmsmmivatiun.pcrc:eptinn.persnnality.
leadership.groupdecision-im aking.culture,andcon flictresolutionth rougha

theoretical frameworks and real-world applications

blend of

Course0bjectives:
. Tﬂﬁt\r’ﬂlﬂphaﬂcund#rsmndingnﬁhtnunc&p

impnnan;‘seaﬂDBinmndernﬂrgnnizﬁtiuns‘
3. Tnundarsmndindividualandgrﬂuphehavinrinthl:wnrkplacemimpr{we the
effectiveness of an organization.

4. Tm:riticallycvaluateiemﬁlershipstyt-ssandnmttgics.

tnfhumanbchuviamndnrganizﬂliun.

2. Tohighlightthe

CourseContent:
(o Human Behavior and Organization

orical development of organizational behavior;Factors
Contributing disciplines of OB;0B models

Unitl :Introduction

Meaning, importance, and hist
influencing organizational behavior;

Unit2 :Andividual Behavior
Personality- Determinants of personality, Type A

Foundations of Individual Behavior;
s of personality development;

and B, Big Five personality types, SWage
udes: Learning- concept, theories, and
perceptual process, factors influencing
lvaluesandinstrumentalvalues.

Attitude - compaonents, job-related atti
reinforcement; Perception - concept,
p:rception;vnlucs-mncepmndl}-pes:lcrminn

49
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Motivation = Concept, importance, and theories of motivation- Early Theories of
motivation (Need Hierarchy, Theory X and Theory Y, Two l"ilf:llﬂfﬁ Thﬂ‘:'lf}']'i
Contemporary Theories of motivation (Sel [-Determination Theory, Goal-setting Theory
Reinforcem entTheory,Self-efficacy Theory. |

Uit 3:Group& TeamBehaviour

Groups ‘and W.ﬂrk Teams: Concept: Five Stage model of group development;
Gmupth1nkan::lsh!ﬂ:lndianperspectiveungmupnurmmﬂrnup.ﬂnthﬂmﬂ:T}’FEE
ut'lcmns:Cn:alingtean-.pla}rersfmmindividtmlbui]ding,lndividuni&ﬁmup conflict; e-teams.

Unit 4:Leadership& Power

Lcadnrship:Cunﬂtpt;Tmiuhcnries;Behaviuralthcaries[ﬂhiuandmichigan studies);
Contingency theories, Authentic leadership; Mentoring, self-leadership; Inspirational
Approaches (transformational, charismatic): Comparison of Indian

|cadcrshipstyleswithnthﬂrcuuntries*Basesnt‘in:r.

Organizational Culture : Concept of culture; Impact (functions andliability); Creating
and sustaining culture: Employees and culture; Creating positive and ecthical cultures;
Need and importance of Cross-Cultural management, Stress. and its Management.

Readings:

TextBooks(LatestEditions):

|. Robbins, Stephen -Organizational Behavior Prentice Hall oflndia Ltd.,
New Delhi.

7. Luthans Fred - Grganizatinnal Behavior: An Evidence-Based Approach -
MecGraw Hil publishers Co. Ltd., New Delhi.

3. Frasad,L*M—DrganizalinnalTheuryEehaviur-SultﬂnChand&Suns,Hew Delhi.
4. Ran,USF-GrganizatiunEchavinr—-HimalayaPublishingHuuﬁe.

5. Aswalhappa.}(.-ﬂrganizatiﬂnulBehaviur—Hima!ayaFublishinanuse.
Mumbai, 18th Edition.

20
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b |

mﬂrcﬂvﬂﬂxmﬂﬂmn:ﬁprlﬂmtn taryreadings:

Unitl
. Pcrsunnlitynssessmenuhrnughaquestinnnairc{MBTlr’I 6PFelc.)
7. Personalityassessmentthroughindianscriptures,

3. Review Literature of the book “Personality Development” by Swami
Vivekananda by Exotic India Art.

4. TramslatingSwamWivekanandaimnManagementFractic:

5, hups:/link.sprin per.com/chapter/| 0.1007/978-981-19-11 58-3 17

5l
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f ynit2
1.

Unit3

Assessthewaysofself-directedLearning.

1. Watchthemovie*RukahuaFaisla™/ | 2AngryMenongrou pdccisinn-making.
2. Rcﬂcctivecssnynngmupbchnviuurun“DraupadiChcurl laran™

3 ltliﬂl‘lilf}‘ a firm and analyze how business decisions arc made in a particular
situation as Individuals versus a team. Also, state which form is better and
why.

4, Understandingﬂt:lbinlndividualTeamRnles
hitps :Hhc'lhin+5cr.|'l."wn-::unlﬂnlfupinmlsf_gﬂlmw llulhin-H-SFl-chanMpﬁ;ﬂf_U:

tnitd

| Reflective exercise on the concept ofleadership in Mahabharata
versusRamayana.
2, HBR,2ﬂ.?E:HﬂwGremLeadarsCammnnicme.

https://hbr.org/2022/ 1 /how-great-le ders-communicate)
':mn:::r'.'wwu-"res.e:;lrf.:!mutmutfnubliculinnf.'*.‘nttfl{i{}?-‘#ﬂ'_l_l.EA[]ERSHIF AND_INN

OVATION_AT_APPLE INC

Unit5

1. Prac.tiﬂestressmanagemenucchnique.s

2. Leading strategic and arganfzarfarmi change at Tala Steel: the role of
culture lutns:fm-i.vw.camhrid e.0 Jcore/books/abs/ leading-strategic-
chanee/leadin -strategic-and-orga rizational-change-at-tat _gteel-the-role-of-
gultug’ﬁ.]:iihih F709A6E343

LearningQutcomes:
AﬁcrcumpletingthianurseStudentswillheahlam:
17 D:scriheindividualandgmuphchaviﬂrinnrganiz.alinnulsettings.

2, Demnnstmmth:nreticalknuwledgeut‘humanbehaviminhumunﬁfe setting in
management.

3. Judgelh:lacunaeinthesyslﬂmtnbeabiemimpmvathenrganizatinnhzalthandmherﬂﬂ
outcomes.

4. Furmulalcamurcpmdur.:tivesystemandhigh-perfnnnan::wnrkuu!tureupﬂating on
the principles of OB.

T L L
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e —

MarketingManagement .
JLa0T:0r JCredits

u.hmt-::»:uu.iuntsgui:mhnmu.l.

keting. This course aims
It will equip the students
crtnin emerging
ties crucial

agementeourseisdesignediohelpundergr:

:nl;trk::tingn'mn
ol modern mar

jonal understanding of the basic components
marketing function in organizations.
and sensitize them o€

foundat
o familiarize students with the

with understanding of the Marketing Mix clements
issues in Marketing. The course is intended to bring i
role that marketing has inan organization.

n key principles and activi
for the

CourseObjective(s):
1. Develop understanding about marketing management CoORCEpLs and frameworks, and
apply these 1o a new or existing business.

5 Develop skills to analyze and synthesize formation and  derive insights related 1©
marketing management, from several perspectives
3. It also explores Dbest practices 10 managing marketing  activities within - an
oreanizationandhow m|ui::munduminltummmlhmcust

andinIhmnc::itsﬁuun:lcve

tomeasuretheimpac
Is.magnitudeandtiming.

Eu:mﬂ‘{fﬂr:h‘m:

Unitl:

Introduction: Nature, Scope and Importance of Marketing, Evolution of Marketing; Core
m:trkmingcon-:epts:f‘nmpmu-'nricn[ntinn-l"mr.iLu:liuucmu:cpLPma.htct::nnccpt.sclling concept,
Marketing concepl, Holistic marketing concept; Marketing Environments Demographic,
Economic, Political, Legal, Socio cultural, Technological environment (Indian context);
Market and competition analysis, Market Analysis and Creating and Delivering Customer

Value. types of marketing (B2C, B2G, B2B, Cc20)

Unitl:
Segmcnmtinn.angc!ing
Segmenting Consumer
Stimulus Response Mo
Psychological Characteristics pa
Process, Business Customer's Buying
Marketing's View of Customer

nndPusitinning:{‘nnccpt:Lm'clﬁni‘t‘.finrkciSegnmmmimLBusis for
Markets; Consumer Behavior, The Rise of Consumer Democracy,
del of Consumer Behavior, Buyer's Cultural, Social, Personal, m{d
rticularly in Indian context, Consumer Buying Decision
Decision Process, and Traditional vs. Experiential

53
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pnit3:

pmductdecisiunE:CunceptanrﬂductLich}rcIc{PLC}.PLCmarkctingstmlegies,l’ruduct
Classification, Product Line Deeision, Product Mix Decision, Branding Decisions,

packaging& Labelling. Portfolio approach — Boston Consulting Group (BCG) matrix.
[ntroduction to Brand Management and Innovation and New Product Development.

Pricing Decisions: Determinants of Price, Pricing Methods (Non-mathematical treatment), and
Adapting Price.

Promotion Decisions: Factors determining promotion  miXx, Promotional Tools -
Fundamentalsofadvertisement,SalesPromotion,PublicRelations&Publicityand
Fersunnlﬂtlling.MﬂrkctingChnnnelDecisinn:Channelﬁmctiuns,{:hannelLf:vels,T}fpes
ofintermediaries: WholesalersandRetailers,IntroductiontoRetailManagement.

Unird:

Marketinguf‘services:uniquﬂcharacterislicsnfservic&s,marke:tingstrategiesfnrservi:e firms —
7Ps. Contemporary issues in Marketing, E-commerce, Digital Marketing, Ethics and social
responsibility in Marketing, Integrated Marketing, Online Payments, Rural Marketing, Social
Marketing, Green Marketing (Introductory aspects only).

eadings:

TextBooks(LatestEditions):
1. KotlerP. KellerK.,etal. Marketing Management(] 6thedition).PearsonEducation Pvt. Ltd.

2 Aaker,D.A.andMnnnnanChristinc..SfraregfcMarkerManagemem:GfﬂbufParspecﬁves.
John Wiley & Sons.

3 ShaineshG.KotlerPhilip,KellerKevin,AlexanderChernev,JagdishN.Sheth|
MarketingManagement.PearsonHigherEducation

4. Knt!er,P.,Annstmng,G.,andAgnihﬂtri,P.Y,Frfnmpfes ofMarketing(17"edition). Pearson
Education.

5. Ramaswamy, V.S.& Namakumari, S.Marketing Management: Indian Context
GlobalPerspective (6edition). Sage Publications India Pvt. Ltd.

6. Sheth,J .N.,&Sisndia.R.S,(Eds).Dar:a'Mﬂrken‘ngﬁeedﬂefam.-?:FreshPerspecrfves on
the Future. Routledge.

Fa Fem}',LErramg:'cfnregmtedMarken’ngCumm:mfmf:‘ansﬂnutledge.

8. Chaffey,ﬂ.,&fﬁl]is-chaclwick,F.Digfranm*keHng{?thediliun),PearsnnHigherEducatiun,
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9. Biswnsﬁ..K‘Sn'u.'ugr'cﬂ-fm'kemerrigﬂnwrlr:.-’trfmu;_:;fu,s:M-::rk-.-r.-..;,ﬁuf;.f:nrgﬁrrmdgmu-rh
NotionPress.

10. Schmitt,B Experientialmarketing. Bilbao:Deusto.

11. Kumar, N.Marketing as Strategy: Understanding the CEO's Agendafor driving
Growth and Innovation. Harvard Business Review Press.

12. Treacy,M.,andWiersema,T. Thedisciplineofinarketleaders: Chooseyour cusiomers,
narrow your focus, and dominate your market. Basic Books.

13. Treacy.M.Double-digit Growth: How Great Companies Achievelt--No Maiter what?
Penguin.

14, Capon,N. Themarketingmavens. CrownBusiness.

15. LevittT.MarketingMyopia.

16. Hamel& PrahaladCompetingfortheluture

17. PeterDoyle :Value-BasedMarketing

18. Forsyth,Gupta,Haldar:AS egmentationYouCanActon.

19. DanielYankelovichandDavi dMeer(HBS):Redi scoveringMarketS egmentation
20. C .K.Prahalad: TheFortune atthe BottomofthePyramid

21. AlRies&Jack Trout:Positionin g: Thebattleforyourm ind

CourseOutcome(s):

1. Unr.:lerstﬂndﬁmdamentalmﬂrketingcuncﬂpts,lhenriesandprinciplﬂs;ther-::-lenf marketing in

the organization context.
2. Recognize various elements marketing mix for effective functioning of an

organization.
3. Cn‘tical[yana]yzeannrganizatiun‘smarketingstrat:gics.
4. Lcarnappmpriatf:tunlsandtechniqucsnfmarketingwithfncusunlndiﬂn experiences,

approaches and cascs.
<% Evaluatemarkciingimplementatiunstralu:git:snndi‘nnnulnlenndasscsssumegi:,

operational and tactical marketing decisions.

T Ty
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BusinessEconomics

CC203 BusinessEconomics 4L:0T:0P 4Credits

[,'m;rseﬂhjcﬂf ve:

Busine:ssecﬂnnmicsusesecﬁnumiccunceplsandprinciplesbyemphasizinguﬂ
demand and supply analysis, production & cost analysis and different market structures which are
fundamental  for  further  study.  This  course also  introduces  important

macroeconomicconceptswhichareindispensable forunderstandingthefunctioningof

aneconomythatmightaffectbusinessperformance.

. itequipsstudent?.wilhfundamenlalcﬂnr:eptsuﬁnicmecnnﬂmics.
" Businessecunumics.dﬂh'esintnthecumplexitiesufmarkctstmctures.helpingsludEnts navigate

o challenges such as competition, regulatory ~environments, and technological

disruptions.
» Tt fosters critical thinking by analyzing real-world case studies, enabling students to

propose
« innovativesolutionstobusinessproblems.
. Agraspufhusinesseunnnmicsisessentialfuraspiringﬂntrt:prcncurs,managers,and analysts

. scekingtmhriveintuday'sdynamicandiutercnnnectedbusinesslandscapc.

CourseContent:

Unit-1: FundamentalsandBasicelemen tsofMicroeconomics
e The Economic Problem: Scarcity and Choice, Nature and Scope-Positive and
Normative Economics.
e Sr:upenfStudyandCenua]PrublemsnmdicmandMacmecﬂnnmics

e Demand Schedule: Individual and Market Demand Curve, Determinants of Demand,
Law of Demand, Movement and Shift among Demand Curve, Elasticity of Demand.

o SupplySchedule:inﬂividualandmarke!supply,detenninantsnfsupply,lawnf
supply.EIas!icil}rﬁfsupply.Detenninatinnn{'dtmandandsupply,effecmfashiﬁ in demand and

supply.

Unit-2: ProducerAndC onsumerBehavior

e ﬁenryanmductinn—Facmrsanruductinn,Pmdu:tiunFunr:tinn,,Lawanariable
Prﬂportinns,RetumsmS»::ale,Frndur:ers‘Equilibrium.

e Theory of Cost- Short Run and Long Run Average, Marginal and Total Cost
Curves.
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Cardinal Uti_li.t}' Approach-Law of Diminishing Marginal Utility, Law of Equi-
Marginal Utility, Indifference Curves, Budget Lines and Consumer Equilibrium.

nit-3: AnalysisofMarket

ConceptofMarketandMainFormsofMarket.

FﬁcenndDutputD&tenninalinnUnderPerfectCnmpetitiun.Mnnupnl}'.
Monopolistic Competition, and oligopoly-

Unit-4:Nationallncomeand VariousIndianEconomyChallenges

Readings:

CircularFlnwnﬂncume.CnnceptufGD[’,GNP,NDP.NN P(AtMarketPriceandFacthnst},Me
thodsofCalculatingNationallncome.

ABriEﬂnLruductinnufIndjunEcunnmy-Pre-andPnst-Independencc.

CurrentChallengesFacingbyIndianEco nﬂm}'»HumanCapitalFurmatiu n,Poverty,

Dynamic

BusinessEnvirnnment,Tradewith"v’ariuustiuns,SustainahleEcnnumic Development.

TextBooks(LatestEditions):

1.
2.

LENON AW

10.

11.

"Jarian.H.R:Ivﬁcmﬁcunnmicshmndemﬁpprnach

Mec Connell &Brue:Micro Economics Principal, problems & policies. McGraw Hills
Professional Publication.

Ahuja,H.L.AdvancedEcﬂnnmicthemj'

JainK P.AdvancedEconomictheory

I hinganM.L.ModernMicmEcnnnmics
J.Shapiro:MacroEconomicTheoryan dPolicy
W.I—LEranain:MacmchnnamicAnaIysis
M.L.Jhingan:Macm-Ecnnumic’lh&nryandl‘-‘nlicy

M.C. Vaishya:Macro-EconomicTheory
Suni!Ehaduri:MacmEcunnmichnalysis

H.L.Ahuja: MicmEcnnnmicThenry;MndemPuhlisher,GulahBhawan,ﬁ,

Rahadurshah Zafar Marg, New Delhi.

12.Samuelsun&WilliamD.Nurdhaus:Ecnnnmics;MchwHills.

13.

14.

15,
16.
17,

A.N.Agarwal:IndianEconomy.
M. Maria John Kennedy: Advanced Micro Economic Theory; Himalaya Publishing

House, Delhi.
I.C.Dhingraﬂ:v.K.Garg:EcunnmicDew:lﬂpment&[’lanninginlndin.

D.M.Mithani:Macrchnnnmics:l-limuln}fnPuh!ishinanus::.
Macroeconomics"byN.GregoryMankiw
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18 Macroeconomics:Principles,Applications,andTools"by ArthurO'Sullivan,
Steven Shiffrin, and Stephen Perez
19. Macroec onomics"byOlivierBlanchard

Prences

pedagogyand TeachingsMethod(Teachershould uscthefollowingstrategicsto achieve various
outcomes of the course):
e Differentmethodsofteachingandmediatobeusedtoattainclassroom attention.

e Massive open online courses (MOOCs) may be used to teach various topics/sub topics.

. IS-EU%ﬂﬁhempicswhicharcrclativelysimpIc:ruf'descriptivcinnmurcshnuldhe given to the
students for self-learning and assess the development of competency through

classroom presentations.
] Mir:nrpmjectsma}'hcgivr:nmgmupufstudentsf‘nrhand-nncxperienceﬂ.

¢ Encouraging students to visit to sites such as local or seasonal markets and research
establishment around the institution.

urseoutcomes:

Attheendofthecoursestudentswillbeableto:
1. Understand basic concepts of microeconomics and solve the problem of

reallocation and

2. distributionofthescarceresources.

3. Toanalyzetheformandnatureof themarketandtheirpricing strategies.

4. Understandthecalculationofnationalincomeandtruemeasureforincreasing economic
welfare.

5. Understandvariouschallengesassociatedwiththelndianeconomyandhelpto balance the
economy

ENBENEREREN AN
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SECIUI EmergingTechnologiesand Applications 1L:0T:2P | 2Credits

aurse0bjective:

’ TupmvideacumprehensiveunderstandingnI‘emergingicchnnlngicssuchasblack chain, IoT,
cloud computing, robotics, AR/VR, etc.

N Tnaxpluretheapp1icalinns,implicalinns,andstralegicadvuntugesﬂﬁ:merging
technologiesinbusinessforcompetitiveadvantage.

Contents:
Unit-1:CloudComputing

EInudsewinemndels[laaS,PaaS,SaaS)—Depln}rmﬂnnnndﬂls[pulblic,privatr:*hy‘b_rid) cecusity and
- Cloud-based -enterprise solutions - Cost-benefit analysis and scalability —f-_ $ ccwufks
Governance — Data security and compliance in the cloud — Cloud governance frame

Unit-2:InternetofThings(loT) & Industry4.0

icationsin$ iti i — Industrial
Sensnrteu:hnn1ngiesandconnectivity-IﬂTApphcauunsmbmaﬂmlwsand infrastructure — In

loT and manufacturing — IoT data processing and storage —Real-time analytics an::l djélﬁ:::
making — Concept of Industry 40 - Automation andsmartmanufacturing-Ly

i i logies—
ph}rsi:nlsystemsanddigitalm'insﬂRuhﬂtmsand | udvancedn}anufacturmgtechnu g
lmpactunEusinessMndels—Traﬂsfﬂnnatinnufpmductmnandsupp]ychams—
Businessprocessoptimization

Unit-3:BlockchainTechnology

i izati d distributed ledger -
of Block chain - Decentralization and ted :
Eund?:gf:;];andmnsensusmr:chanisms—Smartcanira{:ts—Financlatsan*mesanddlgltahdent:t}.r«*
CEra];lengesandl}ppununities—Securityandprivac}rissuﬁ#Regulaturymd compliance
considerations

Unit-4:AugmentedReality(AR) andVirtualReality(VR)

Introduction to AR/VR — Key concepls and dif.feren‘ces ht:nw'f::ﬁn AR and VR - His{.urical
development and current state - AR/VR applicatmr!s in marketing and customer experience-
Traininganddevelnpmentthrnughimmersivetechnulﬂgle_srﬂhf}!]:ngfes_ andl Opportunities —
Technological limitations and advancements — Integration with existing business processes.

Practical(SuggestiveList):

L] HandsnnsessiunsnnutHizingpnpul:u-clnudpIntfnnnsfnlﬂeve!up:n:ntand
deployment,offeringhands-onex periencewithfreetiersandtrialaccounts.
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¢ Hands on sessions on block chain technologies, focusing on the basics
development and deployment of decentralized applications.

peaidings:

Te
1.
2.
3

10.

;tBnnks{LatcstEditinns}:
EmergingTechnologies byErrolS. van Engelen
[nternetof ThingsbyJeeval ose.KhannaBookPublishing.

Digital Transformation: A Strategic Approach to [everaging Emerging Technologies, Anup
Maheshwari

Virtual& AugmentedRealitybyRaj iuChnpra,KhannaBnﬂkFub!ishinE-

. Emerging Technologies for Effective Management by Rahul Dubey, Cengage Publications.

1oT Fundamentals: Networking Technologies, Protocols, and Use Cases for the Internet
of Things by David Hanes, Jerome Henry, Rob Barton, Gonzalo Salgueiro and Patrick

Grossetete.
BlockchainforBusinessbyJ aiSinghArun,JerryC uomoandNitinGaur.
BlockChain& CryptoCurrenc ieshyﬁnshulKausEhKhamaBnukPublishing,

Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and
Applications by Edited By ShivaniBali,Sugandha Aggarwal,SunilSharma.

Blockchain, Artificial Intelligence, and the Internet of Things: Possibilities and
Opportunities'by Pethuru Raj, Ashutosh Kumar Dubey, Abhishek Kumar, Pramod

Singh Rathore.

Readings:

Abdi,S .Kitsara,l.,Hawley, M.S..&deWitte,L.P.(2021 ).Emergin gtechnologies
andtheirpotentialforge neratingnewassist ivetechnologies. AssistiveTechnology,
33(supl), 17-26. https:// doi.org/10.1080/10400435.2021. 1945704

Seokbeom Kwon, Xiaoyu Liu, Alan L. Porter, Jan Youtie, Research addressing
emergingwchnnlngicalidc ashasgre,merscientiﬁcimpuct,Rasea:chPu] icy,Volume 48, Issue
9, 2019, 103834, hitps://doi.org/10. 1016/irespol.2019.103834.

Philip, J.(2022), "A perspective on embracing emerging technologies research for
organizational behavior", Organization Management Journal ,Vol. 19 No. 3, pp. 88-
98.hitps://doi.org/10.11 08/0OM1J-10-2020-1063
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ﬂ;g;mdr'es

1. Softwareand/orData:DilemmasinanAlResearchLabofanIndianI TOrganization,

Rajalaxmi Kamath; Vinay N Reddy,
hups:/hbsp.harvard.cdw/product/IMB889-PDE-ENG?2Nit=emerging%20technologics

2. Vulks:wagcn Group:Driving Big BusinessWith Big Data,Ning Su; Naqaash Pirani,
hups://hbsp.harvard.edu/product/W 14007-1DI-1TNC 'r‘:'Nll'—'umtrging%Z[llu-:.:lmu[u;.r.ius

urseQutcomes:

1. Studentswillunderstandfoundationalknowledgeofemergingtechnologiess uch as

blockchain, IoT, cloud computing, AR/VR, etc,, comprehending their principles,
components, and functionalities.

2. Students willanalyzethe practical applications of these technologies in various
business contexts, evaluating how they can optimize operations, enhance decision-
making, and drive innovation.

3. Students willevaluatethe strategic implications of adopting emerging technologies,
including potential challenges, risks, and opportunities,to formulate informed
strategies for competitive advantage.

4. Students will develop skills to plan and manage the integration of emerging
technﬂlngiesintﬂhusinﬁsspmuesses,ensuringaligmnenmithnrganizatinnal goals  and
effective change management.

e L e L 1

MDE201 | MediaLiteracyandCritical Thinking 1L:1T:0P | 2Credits

This course equips students with essential media literacy and critical thinking skills to
analyze and navigate various media forms. It covers the dynamics of media production and
ownership in India, ethical and regulatory considerations, and enhances digital
Iiteracyfuncspnnsihlennlineengagemcnt,Thmughcﬂmprehensivestudyandpractical
exercises,studemswilllearntnn:riticallyengagewithmediacontcnt,uncnverhiases,and make
informed decisions in media consumption and production.

bl
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iﬂﬁ;ﬂhjeﬂfvcfﬂ}:

1. Developeriticalthinkingski lIstoanalysevariousmediaformse ffectivelyand identify
underlying biases.

5 TFostermedialiteracyprinciplesfornavigatingdi gitalmedialandscapesand evaluating
credibility.

3. E:-:p'iﬂrmnediapmductinndynmnicsanduwnershipslmcluresinlhelmlinn context.
4. Addressethicalandregulatoryc onsiderationsinmediapractices.

5. Enhance digital media literacy for responsible online engagement and combating
misinformation.

purseContent:
Unitl:FoundationsofMediaL iteracyandCritical Thinking

Core principles of media literacy and critical thinking; Definition and significance of media
literacy, its historical evolution within the Indian context Understanding mediaasa puwerfu!
communication tool and its role in shaping societal perceptions and behaviors.

[nit2:DeconstructingMedia Texts

Furmsnﬁn:diatexts,inciudingprint,bmadcust,digiml,andsuciahnedia;Tf:xtual analysis and the
deconstruction  of  visual media using semiotics;  The impact of media
reprcsematinnsenindividuaIpcrccptiunsandsucif:talauitudas.ﬁnmrelevamcase studies in the Indian

contexL

[ nit3: MediaConsumption andProductionDynanics

Dynamics of media production, distribution, and consumption in India: Influence of
uwnershipanda::nnm}lswucluresanmcdiacnmﬂnt;Tuchniqucst‘nrcritiﬂnllyevnluating media
content and analysing audience consumption patterns

Um‘M:Emic'.-.'.Reguhﬂiﬂn.rmn“fﬂ;:hnfﬂ*hm‘iuL iteracy

Ethical and regulatory considerations inherent in media practices and the evolving
landscapeufdigimlmudiulituruc}».lithiuulprim:ipIcsiﬂmudiu.l!muguluturyt‘mmuwm-k governing
media content, and the role of self-regulatory bodies in upholding ethical standards; Digin;l
media's impact on conlemporary media literney practices, strategies (or navigating online
information, and promoting digital citizenship.

b
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f fgﬂﬂunksﬂ.nteﬂﬂ‘duinns):

1. Potter,W.J Medialiteracy(8thed.).SAGEPublications.

g Hubbs,R.Mcdialiteracyimhcdigitalagﬂ.Rmutlcdge.

3. Halpern,D. F.Thought& knowledge: An introduction to critical thinking (5thed.).

Psychology Press.

4, Kahneman,D.Thinking,fastandsinw.Farrar,SlrausandGimux.

5 Baran,S. J.,&Davis,D.K. Masscommunicationtheory:Foun dations,

fennenliandfuture(mhﬂdJ.CengageLearning.

6. Kahne.J..& Bowyer, B.Media literacy education in action: Theoretical and

pedagogical perspectives. Routledge.

7. Barbour,K.,&Marshall,J ;Themedialileracyhandbnﬂk.ASCD.

q. Bhaskar,N .K.Mﬂdialawszmdalhicsinlndia. LexisNexis.

9. West,R.,&Turner,L.H. Um:lurstandingintemuituralcummunicatinn:

10.

Negotiating a grammar of culture (2nd ed.). Routledge.

Aufderheide,P.,&Jaszi,P.Reclaimin g,t'airuse:HuMﬂputbalancebackin copyright
(2nd ed.). University of Chicago Press.

11. Hammund,].S..Keeney,R.L.,&Raiffml—l.ﬁmanchnices:Apracticalguidem making

better decisions. Harvard Business Review Press.

12. Covey.S.R. Tht:‘?hahitsuﬂﬂghiyafﬂ:ctivepcnple:Fﬂwerﬁ.lllcssnnsin

personalchange(3 Othanniversaryed.)Simon&Schuster.

CourseOutcome(s):

1.

Demonstrate proficiency in analysing media texts and identifying implicit messagesand
ideologies.

Apply media literacy principles  to make informed decisions about media
consumption and production.

Understandthecumpiexitiesaﬁnediaproductiﬂmdistrihuﬂuu,,andaudicncchehavinr.
Adhere to ethicalstandards in mediacontent creationand consumption.

Prﬂmmen:spnnaihleﬂigimlcitizenshiph}rnnvigmingunlineinfunnatiﬂncritinallv and
combating misinformation.

T TILI L L,
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rrffﬁlﬁ_ IndianConstitution 2L:0T:0P | 2Credits
L—

"mr.r‘.u‘ﬂﬂsn‘ipfm"..

This course offers a unique perspective on the Constitution of India, focusing on its
ggnnomicdunﬂnsinnsandimpacmnbusincss.Itdﬂlvesintuthchistnricalandidcnlugicﬂl
underpinnings of the Constitution as an economic document, tracing its evolution from post-
colonial economic governance to contemporary debates. Studentsexplore constitutional
battles over land reforms, economic liberalization, and fiscal federalism,
gﬂininginsightsinlﬂcnmpetingﬂcnnomicideolngﬁesandinleresis.'I'hruughcasesludics and legal
analysis, they examine fundamental rights related to business, fiscal federalism, and
constitutional issues shaping India's economic landscape.

By the end of the course, students will develop a nuanced understanding of the Constitution's
role in shaping economic policies and its implications forbusiness practices, equipping them

with valuable insights for careers in business management and policy advocacy.

‘ourseObjective(s):

1. Develop an understanding of the Indian Constitution beyond legal and political lenses,

emphasizing its significance for business students.
2. Rccn@izemeimpnnanccmr‘camprehendingcunstimtinnalbasicsandtheirimpaet on trade,
economy, and business practices.
3. Analyze the inclusion of economic

colonial economic policies.
4, Explore the legal history of competing claims between economic development and

justice in the preamble and its implications for post-

prin{:ipiesuff:quityandjusticainlndia.
5. ExaminethetransitEunt‘rnmstatc-lcdindustrializatiﬂnmliheraﬁzalinn,highlighting the

constitutional underpinnings of these economic shifts.
6. Investigate the constitutional provisions relevant to business, such as the fundamental

right to practice any profession, occupation, trade, or businessas enshrined in Article 19.

CourseContent:

Unitl: AnEconomicHistoryoftheC onstitutionofindia

Historical understanding of the constitution as an economic document. Understanding the
Preamble, Starting from the land reform cases in the 1950s to the validity of the bitcoin ban
imposed by the RBI, this module signpost all of the important economic
mumentsinthemnsliluliunalhis!nrynl‘pnshcutnniui[ndi;nC‘unslilutiunnldesign‘Lﬁgul

Regulation and economic justice
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' H,,f;}:ﬁmdnmmlmmighrsnndﬂusinfssin!mﬁn

/ Article19(] )(g),grantseverycitizentheright,topractiseany profession,ortocarryon

ﬂn}fpmfessiun‘ncc}lpz}tiﬂn.trade,nrbusiness.Likemhcrfundamentairights.thisrighl is subject to
ccasonable  restrictions impose by the state. This particular provision of the
c.gnstitutiunhasbcr:nnncnﬁhcmnstscvemlylitigalcdfrccdams.l*‘undmnenlalﬂuties.

Uniti: Fiscal Federalism

hnicleaﬂicias?d}ltn3ﬂ?nftheC-:}nstitutinnpcnainstnTradc.Cummerceancl Intercourse within the
Territory of India; Challenges  associated  with fiscal  federalism in

Indiaincludingtheverticalfiscalimbala nce: Article280oftheConstitution.

Unitd:Constitutionalbattlesthatshapedtheeconomy

This module will be taught through key case studies that demonstrate the complex and
fascinati ngnvtrlaphelweenlhec onstitutionandbusin essandshalluseﬂaurabhl{ irpal’s book
Fifteen Judgments: Cases that Shaped India’s Financial Landscape as our guide through Ehis
landscape. The case studies include the banning of diesel engine cars, T elecom regulation
and ownership of broadcast media, Demonetisation, Aadhaar, the lifting of restrictions on

dealing in cryptocurrencies

eadings:
References: _ .
B TthxfurdHaﬂdhunknﬂthndimﬂonstitutiﬂn,ﬂxf’urdumw:rsﬂ}rpress.

Cases
rv.Unionofindia,(1970)1 SCC248

® RustomCavasjeeCoope
® StateofRajasthanv.MohanL alVyas,AIR19718C 2068(confirmationofaprivate

monopoly, not a violation of fundamental right)
® Mithilesh Garg v. Union of India, (1992) | SCC 168 : AIR 1992 SC 221 (Right to

carry on business, not breached when it is liberalised)
@ Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of

reasonable restrictions in relation to trade and occupation)
® Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the
reasonableness of the restriction imposed may depend upon the nature of the business

and prevailing conditions including public health and morality)
T.B.Ibrahim v,Regionﬂ!Transpurmuthn rity. Tanjore,AIR19538C79

mRTA,Calcutta,A!Rl?S-‘-lSC 190

HarmanSingh
DwarkaPrasadLaxmiNminv.SlalcnfU P.,AIR1954SC224

StateofBombayv.R.M.D.C hamarbaugwala,AIR19578C699
Parbhani  Transport Coop. Society Ltd. v. Regional Transport Authority,

Aurangabad, AIR 1960 SC 801
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'ktfﬂnlﬂﬂt:

ynit 1 d if’nﬂen communication: intra organizational/ departmental/ workplace
communication

Need and Types, Basics of Writing Office Circulars, Agenda,Notice,Office Memoranda,
Office Di_'ders, News Letters; Positive and Negative Messages, Use of Technology for
Cnmmumca}iun, E_ffectichTcommunicatiﬂn tools-Electronicmail: advantages, safety and
smartness in  writing email, E-mail etiquettes; Use of online social media for
communication and Public Relations; Ethical dilemmas in use of social media for
communication. Report Writing: T}']JESDfHUSiﬂESSREpOHS,TﬂS;}DHding to request for
proposals (RFP), response to RFP, Formal Report- Components and Purpose, Organizing
Information- Outlining& Numbering Sections, Section Headings, Sub-Headings,&
Presentation; Reporting in Digital Age, Writing Reports on Field Work/Visits to Industries,
Business Proposals; Summarizing Annual Reports of Companies- Purpose, Structure and
Principles; Drafting Minutes of a Meeting;
Corporate Communication- channels of corporate communication, targel segments Of
corporate communication, types of corporate communication; ManagingCrisis-
Cﬂmmunicalinn;Managingcummuniﬂatinnduringchange;Culturcascummunicatinn

Unit2: OralCommunication, ! ’mfcs:iimmH.mumdrmmuwrk

Meaning, Nature, and Scope of Effective Oral Communication; Techniques of Effective Speech,
Media for Oral Communication- Face-to-Face Conversation, Teleconferences,Press Conference,

Telephonic Converzations, Radio Presentation, Public address and Podcast.
Constructing Oral Report; Group Discussion, Teams communication; Communication
during online meeting; Online and offline professional etiquettes; Conducting appraisals,

conducting interviews,

Unit3:NegotiationS killsandCross-Cultural Commmunication

Negutiatinncnmmu:ﬂcatinnwithvendurs,suppliers,e:np!uyeesﬂndutherstakehnldf:rs;BP.TNA
& communication during negotiations; Body language and negotiation;

Impact of globalization on organizational communication; Cross-Cultural frameworks (eX. Geert
Hofstede); Culture& appropriate communication; Etic and Emic approaches to Culture;
Communication to a diverse workforce; Overcoming barriers and biases in Cross-Cultural
Communication; Building Inter-Cultural Workplace Skills: Cross-cultural etiquettes across

clusters/countries.

Unitd:Contemporary Commiun ication

Digital communication-  individual communicating via social media, organizations
communicating via social media, Media Literacy; Strong Digital communication skills — email,
instant messaging, video conferencing, e-meetings, digital collaboration, digital citizenship —
digital etiquettes& responsibilities; [ntroduction to personal and
urganizaiiunaiwabsit:s;cummunicatiunthrnughpndcasts.
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job gearching 1n Digital Age; Flreyting Resume (CV, cover letter), Creating Customized
Cover Messages for J:_:-b Applications, Purposes and Types of Employment Interviews,
Per{hﬂning Optimally in a Job Interview- Do’s and Don’ts Before, During and After the

Interv 1IeW.

padings:
TeItBuuks{Lati:stEditiﬁn ):

1. AICTE’s prescribed Textbook: Communication Skills in English (with Lab Manual), Anjana
Tiwari, Khanna Book Publishing Co.

5 Lesikar, R.V. & M.E. Flatley, “Business Communication: Connecting in a
DigitalWorld™, McGraw-Hill Education.

3. Murphy ,H,A.,Hildebrandt,H.&Thumas,] .I’.EfTectichusinessCummunicatiﬂn.

McGraw Hill.
4. Mukerjf:eH.S.,Busincsscnmmunicalinn:Cnnnectingathrk.ﬂxfnrdPublicatinn

5. Boove,C.L.et al.iﬁusinesanmmunicatiﬂn Today,Pearson.

References:

1. Culmreas(:ummunicaﬁnn{lﬂﬂl ]hyStevearhhins
Iinps:hbsp.hary ard edy/product/CO p8A-HCB-LINL

2. TheF uturﬂnﬂnt_érnalf:nmmurﬁcatiunmjtaLinjuanMcn,Shannunﬁ*anen
I Business Expert Press| BEP335-PDF-E-NG | huips 'hbsp.ha rvard. edu/pre yducy/ B P336-PDIE-
NG

5 uggestedExErr:iseundcases:

i H:gmiatinnexerciseasvendnrfﬁelier
. Analyz'mgverbalandnﬂn—verhaiaspectst}fspeechcsufgreutieadersanduratnrs.

] DeliueringEffecﬁchrﬁﬁnmtinnsusingprﬂentatinntnnlsfsuftwareﬂnduseuf infographics.

. Cas:sunbusinesscnnununicalinn

. SummaﬁzingAnnualRepnrtnf'aCnmpany.

i Prcpnringcurricu!umvitaefresumefleuar

2
3
4
5
6. Prcparingelevatnrpitch
B
8. Cnmmuni:aringEffemiw:lyinGmupDiscussiunnndpersnnal interviews
9

; HuMnCnmmunicateﬂrganizalinnalClmnge{EI}Eﬂ)hyAngElaF isherRicks

a. hups:ol Hine. hbs.ediblogs st Moy -Lo=conmmunicate-o aanisational-change

10. Chang:ManagcmcntandlmemalCummunicatiﬂn]RilaLinjuanMen.Shﬂnnnn
A. Bowen | Business Expert Press [BEP334-PDF-ENG|
It t;ha:!’r‘hhsp.h:u'uml.mlu.-'pmduut'HI- 13 34-PDIF-ENL
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1.Lighting the Fire: Crafting and Delivering Broadly Inspiring Messages|Tsedal
Neeley, Tom Ryder|Harvard Business School|416046-PDF-ENG|
hiips: hbsp =¢r1LuLTELL_iylwfuclt{lﬁlhlﬁ-Pi}}-!'}f}?
12. BadW ritinglsDestroying Y ourCompany ‘sProductivity(201 6)byJoshBemnoff
a. hips: hbr :-__;_Z“Ih’f!'!}m_:l-_@fﬁnng+1.~-du-_.!ru3in;_,'-murﬁmrn_lmm_'.xjfl_l‘.i.‘_l_i.f_!'v‘.l.f_‘!'.l:.'.‘r'
13.GroupC ommunicationandDecision-MakingSimulation: Wi IdfireMitigation|
Matthew Koschmann| FO0001-HTM-

ENG https:/hbsp.harvard.edu/product/FO0001 -HTM-ENG

. Three Rules for Communicating During a Crisis|Nancy Koehn| 5238AV-AVO- ENG
| Lc!.phnwutﬁflﬁtk AV

i roduct’3238 \ i BUSINESS COMMUNICATION

T
.

ips:’ hbsp harva

CourseOutcomes.

1. Applylheskillsfurwritingvariuuswnrkplﬂcewriuencnmmunicazinns.

2. Effﬂclivelyana!}rz::andr:valuatEBusinessRﬂpnns.

e:campelencaindelivcringimpmssivepuwer-pnintpresenmticrns.

ccinct Resumes and be prepared to perform 0

3. Demonstrat
ptimally in Job

4. Create objective and su
Interviews.
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Appendix-2: Indian Knowledge System (IKS)

Instlitutinns are advised to choose any one of the following module as per the
available resources/ university norms.

~N o o=

IKS-I: Introduction to Indian Culture and Civilization (with some
present practices)

KS-11: Indian Culture and Civilisation with its Knowledge Systems and
Traditions

IKS 1l Vision for a Human Society (Vishva Kalyan thru Vasudhaiva
Kutumbkam]'!

IKS IV Indian Science, Engineering and Technology- Past, Present & Future™
[KSV Indian Town Planning and Architecture”!

IKS VI Indian Mathematics and Astronomy’!

IKS VII Indian Aesthetics (including Music & Musical linstruments}/

Arthashastra’l
IKS V1II Indian Health, Wellness and Psychology- including Ayurved'!

Other Possible Courses in IKS -

L ]

Indian System of Proof and Logic (including Nyay Shastra)

Indian Linguistics and Phoenetics (including Panini's grammar, languages)
Indian Governance, Administration and Management Systems (including
Arthshastra) Indian Physics (€.g. Vaisheshik)

Textile Industry in India Shipbuilding and Maritime Trade Transport
Systems in India

Principles and practice of Mechanics and Machines Water Management in
India

Ecology and Geography in India

Natural Agriculture and horticulture (e.g. vriksha ayurved)

Practices in India Indian Economics (Arthshastra)
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IKS-I: Indian Knowledge Systems and Traditions

Course Objectives

To sensitize t!‘ll:? students about context in which they are embeded i.e. Indian
culture and civilisation including its Knowledge System and Tradition.

Tu. help student to understand the knowledge, art and creative practices,
skills and values in ancient Indian system.

e To help to study the enriched scientific Indian heritage.

« To introduce the contribution from Ancient Indian system & tradition to
modern science & Technology

Detailed contents:

Module 1: Introduction to IKS
(Any eight of total sessions assigned for Literary activity)

Introductory lecture on the any eight topics below:

Indian Knowledge System

Indian Culture & Civilization

Ancient Indian Chemistry

Ancient Indian Metallurgy

Ancient Indian Mathematics

Ancient Indian Astronomy

Indian Astronomical Instruments

Indian Knowledge System (Upveda: Ayurveda)

_ Indian Knowledge System (Upveda: Gandharveda)

10 Indian Knowledge System (Vedangas: Shiksha, Kalpa, Vyakrana)
11. Indian Knowledge System (Vedangas: Jyotisha, Nirukta, Chandas)
12 Indian Architecture I: Sthapatya-Veda !

13. Indian Architecture II: Temples

|4 Indian Architecture III: Town & Planning

15. Indian Philosophical System

O B0 =l OV ke e T

Module 2: Introduction to Creative Practices

(Twenty Lectures with at least Five different topics of total session under Creative activity)
Introductory lecture on the topics below:

Dhatuvada: art of metallurgy
Akara jnana: art of mineralogy
Vastuvidya: art of engineering
Yantramatrika: art of mechanics
Takshana: art of carpentry
Chalitakayoga: art of practicing as a builder of shrines
Raupyaratnapariksha. art of testing silver and jewels
Maniraga jnana: art of tinging jewels
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9, Sucivayakarma: art of needleworks and weaving

10, Vadya vidya: art of playing on musical instruments

|1, Geet vidya : art of singing

|2. Nritya vidya: art of dancing

13, Natya vidya: art of theatricals

14, Alekhya vidya: art of painting

15. Viseshakacchedya vidya: art of painting the face and body with color

16. Udakavadya: art of playing on music in waler

17. Manasi kavyakriya: art of composing verse I,

18. Bhushanayojana: art of applying or setlling ornaments

19. Citrasakapupabhakshyavikarakriya: art of preparing varietics of d:'.zlicii:;:s Tc{::{:h

20. Dasanavasanangaraga: art of applying preparations for cleansing b
cloths and painting the body .

_Utsadana: art of healing or cleaning a person with perfumes

. Vastragopana: art of Ennmalmentlgf clnil‘:n

. Balakakridanaka: art of using children's loys : :

. ?ﬁmdulnlcusumahalivikam: aft of preparing offerings from rice and flowers

_Pushpastarana: art of making a covering of llowers lor a bed

(3 I o ES  E |
rd e Lad fu) =
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References: _— -
_ Textbook on [KS by Prof. B Mahadevan, enga :
Kapur K and Singh A.K (Eds] 2005). indian Knowledge Systems, Vol. L. énd:ar;
Institute of Advanced Study, Shimla. Tatvabodh of sankaracharya, Centra
chinmay mission trust, Bombay, 1995, _ o -
3. The Cuﬂural Heritage of India. Vol.l. Kolkata:Ramakrishna Mission Publication,

- IlﬂliE Shantha N. Echoes of Ancient Indian Wisdom. New Delhi: Hindology

ks, 2008, .

8 ETES. C. Majumdar, H, C. Raychaudhuri and Kalikinkar Datta: An Ad?rax_mcd
History of India (Second Edition) published by Macmillan & Co., Limited,
London, 1953. _

6. Rao, N. 1970. The Four Values in Indian Philosophy and Culture. Mysore:

' ity of Mysore.
T, Egiﬁrsﬂlfyi%lﬁ;’rlndiaz The Ancient Past: A History of the Indian Subcontinent

from c. 7000
BCE to CE 1200. London: Routledge.
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